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Padraig O‘Hara /tXEL1% - A1\F (6A3)
Jill Hogan v - v—7>

Sitting next to one another in a pub
o — . Inlreland’s caplital, Dublin, people are
lreland /75~ F] likely to open :111 to each other ttrwp‘m-'
having met for the first time. Mr. O'Hara, a resident of Dublin is
currently a 6A3 distributar. He first joined Enagic after purchas-
ing a SD501 for the health of his partner, Jill Hogan, after it was
recommended to him by a friend in 2013

Discovering that he was eligible to receive a commission, he
decided to start his own business based on his new-found
knowledge of the benefits of Kangen Water and on his belief in
the concept and future possibilities of the Enagic business
model, one that anyone can get into. His partner, Jill, is now
also warking together alongside Mr. O'Hara.  (Cont'd to P5)
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Record 11,475 units sold in Fehruary! Target for June is 15,000!
2HDRSERENMREER®E®D11,475&(IC! 681315,0008HEIR!

Monthly sales reached an all-time high in February with 11,475 units sold. This is the result of the incessant efforts of
all our distributors. Thank you all for your hard work and dedication. | invite you all to renew your efforts as we aim for
15,000 units in June, ahead of our global convention in July as we make a huge step towards achieving our monthly
sales target of 20,000 units, a target we have been aiming for some years!
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New York branch relocates! |3
EDEL EDERIC —NYRELBER! B ES
Enagic New York branch has relocated to new, more spacious and more

convenient office premises, moving from the 4th floor to the 1st floor of the
same building.

The office is in a vibrant redevelopment zone that is currently seeing an
increasing number of new commercial and government buildings. We invite
you all to drop by and visit the new, more convenient office.
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(Address)3636 33rd Street Suite 101, Long Island City, NY 11106
(_Tel_)718-784-2110 (C_FAX )718-784-2103

Ample office space
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Training while Playing!

Grand Seminar Cruise Tours 3Countries!

B2\ —-I 7S F—YTP—TEE HIOES!

From February 22nd through 26th, the Kangen Amazing Team (KAT), headed by Enagic's leading
distributor, Andhyka Sedyawan, set sail on a grand cruise with the Royal Caribbean, touring around
3 countries. : ¢ el
This cruise was considered to be a “seminar tour” planned for the purpose of (1) encouraging each  Kangen Amazing Team
team member, (2) promoting stronger teamwork, and (3) reinforcing Enagic business training. The Eﬁﬂ*—’“‘* L7z
group of 106 people departed Jakarta and toured around Singapore, Thalland and Malaysia's
famaus tourist spots. While on the cruise, they took advantage of the opportunity to attend semi-
nars provided by various leaders, which contributed greatly to the team’s improvement.

This amazing experience of training while vacationing added mementum to each participant's
progress as they sailed toward the next harbor in the great wide ocean of the Enagic business.
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serminars held on the cruise ship.
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The Enagic 2016 Glohal Convention
will be held from 26-28 July in Las Vegas!

7H26~28H ANAATITFIv920167A—=NIb-aA/NRV2 a2 ERIE!

Distributor Campaign “Cirque Du Soleil Michael Jackson ONE"
show has started from March 1, 201611

You will get 1 ticket to "Cirque Du Solell Michael Jackson ONE"
show on July 26, 2016 9:30PM for every three direct
machines sales of Leveluk SD501, SD501 Platinum, SD501U,
K8 or Super501.

This campaign will end as soon as 400 tickets have run out!!!

This campaign is only for participants of the convention.

One more campaign for the Glohal Convention in Las Vegasilt
For more information, please visit the official website
https://www.enagic-convention.com/

ARFREF v o —2 "L RV LT I 7Ly 2/ ONE;

/ ﬂ / ; a—h3F1AMST TIERAS—II

gl M/ mf,(«z.-ﬂ'ﬂ,;.j L~5wv#5D501, SD501Platinum, SD501U, K8Z ki

[ 4 Super501 £38EHLICDE. 7H26H 21:30h60 T LI E
VL1 1T r IV ONEy a—Foy b IRTF Y AT

‘ Uil i EFET
‘ “l m"””“l W“hl COFprA—2E, 00MOF 7y FH L EDRERTLED,
MN' m VYRV 2V OBNBEH D% v yA—2 T
CIRQUE DU SOLEIL kEFOMICHIOEREEr v A= EEBIY— 1

HlEAZr vl R ECRECES W,
hitps://www.enagic-convention.com/

[Event Overview] [FAfEEEE]
MDates /July 26-28 WM/ 7TH26H~28H
EParticipation fee W
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[Main Details] [EEHE]

M.July 26: 6A meeting, business seminar B7H26H/6AS—F+24 EUxAt=+—

WJuly 27: Global seminar and training B78278 /5 0—1UbesF—&kL—= ,.!"5’
WJuly 28: Award presentations, B7A280 / SEE w -

speech by CEOQ, Ohshiro & dinner party KL EAE—F FoF—I—F1 \H
. J
b

e~ _

: b

mﬂ:; JIIMI |
il
sy

LY

ﬂnm‘_(q-'

i LIDCT

4 'ﬂ"""““'”




Glenda Calinisan svvsnu=4v

[Canada/ 7134

Dante and Glenda Calinisan are well-known
distributors in Canada, where Dante became the
first distributor to reach BA2-3 (currently 6A5-3).
Now, his wife, Glenda, has joined him as the
second to reach the rank in their country. Their
road to success, however, was not a smooth one
but often filled with obstacles.

Glenda was registered as a distributor in
February of 2007, around the same time as her
husband. Her health issues drew her to Kangen
Water, but she was also attracted to the business
side of Enagic and eventually became a
distributor herself. She was forced to pursue her
business as a side job, though, as she was
working full-time at a medical research institution
at the time.

Decision to Commit Full-Time to Enagic

Glenda continued the struggle to balance her
two jobs, asking for leave at the institution to
make time for her business. "It was a rough

The Journeg to
6A2-3 @D #6A2-3 DX
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This Is How I Reached 6A2-3!

PrRURZSUTEA2-3 (CBLE |

LTS

time," she admits when looking back an her past,
*but it was also a great challenge for me.”

August of 2013 marked a pivotal moment in
Glenda's Enagic business, when she made the
major decision to quit her job at the institution
and pour 100% of her effort into Kangen Canada
Teamn International (KCTI), the team she and her
husband had created together.

Striving for Sales of 20,000 Units Monthly!

“There are no indecisions or hesitations in my life,”
says Glenda, who sped her way up the Enagic
ladder due to her ability to make swift decisions and
put them into action. She has also selflessly shared
her knowledge on business and made efforts in
assisting the growth of each team member. Glenda
speaks of her determination as a leader, "each
member of our team is working hard to achieve
their current goal and with the combined efforts, we
are aiming to reach the goal of 20,000 units
monthly sale set by Enagic this year.”
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DEREOET 1 Bodily Constitution Kangen | (4) [# (%) DB 4 Appreciation/Compassion Kangen
@AFTHNBORT 2 Fair & High Income Kangen | (5) Migist #ADRT 5 Societal Support Kangen

True Mental / Metaphysical health 3))7).94L0AY~KET 3 Quick Return Kangen
v Moments

.;.jﬂrﬁilwﬂm True Physical health
EHDOEM True Financial health
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CEO Celebrates 75th Birthday in his Home Town

AR £FNBT75EHOREHZRZS

On March 17, a total of 200 people, distributors and Enagic staff, from within l
Japan and around the world, flocked to the venue in Sedake, Nago City, Okinawa, the
birth place of the CEO, to join in the grand celebration of Mr. Hironari Ohshiro's 75th
birthday. After the congratulatory speeches from the guests and the proposing of 3
a toast, the man of the hour took to the stage. After he blew out the candlesonthe |~ "=y

K8 shaped "Kangen cake,” he expressed his deep sense of gratitude to everyone T e B G iR Y
who came to the celebration. T | D= AT

“75 years ago, | was born in this tiny village. It has been 25 years since my wife and =~ *##&

|, together, started to share Kangen water from this land. Even at this age, | am still travelling around the world to
bring everyone together as members of the Enagic family. Thanks to all of you and Kangen water for making all
of this possible.”
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Mi. Ohshiro iecelved calligraphy
L %% art from the HK leading distributors.
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The leading distributors of Indonesia
rushed to join the celebration
AR PD e T —E— B
W21

(Cont'd from P1)

"At the age of 52, Enagic provided me with the opportunity to change my

career”, says Mr. O'Hara. He then started working as a distributor under his
motto, "Achieving my own dreams by helping others”. Now that he is a 6A
distributor he claims he has demonstrated the truth in his motto.
Mr. O'Hara recalls, “Coming to know about the Enagic business provided me with
new information and knowledge and helped me to make a life changing
decision. | believe the decision | made was the right one”. Mr. O'Hara and Jill now
work together, leading their own team as they aim for 6A2-3 status.
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From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 8
Toshio Maehara

The Old Home in Mount Yanbaru

Back then, almost none of Okinawa's roads were paved. The only paved roads were the ones used
by the occupying US forces; their tanks and trucks whipped up clouds of sand as they rushed along
the roads. The state of the roads was appalling; driving for a couple of hours would leave you with a
face ashen with dust. The most common type of automobile was a roofless three-wheeler, and this was
how most people travelled between Naha, the capital, and the surrounding regions. ‘There were buses
but they were very inconvenient; the waits were long and buses infrequent, sometimes only running
every second day. If you missed the bus you were planning on catching, that was it for the day. The
buses were also extremely crowded. As for telephones, they were a luxury that only the very rich had in
their homes; certainly not something that ordinary people could ever dream of owning. Back then,
you couldn't tap out a message on a handheld device and send it wherever you wanted in the world.
You couldn't even have imagined such a thing. Progress in telecommunications has truly been revolu-
tionary.

It took a good few hours to drive from Naha to Nago, where Ohshiro was born, in those days.
Route No. 1, the critical road that connected the south of the island to the north, is unrecognizable
today. It used to take the best part of the day to get to Nago, but now you can set off from Naha on
National Highway No. 58 and be there in a blink of an eye. There's barely enough time for a nap.
Back then, drivers had to be particularly careful of the nanamagai, a road on the approach to Nago
with seven consecutive sharp twists and turns, but today the road has been reconstructed. But it was
beautiful, cutting into Nago harbor like the jagged teeth of a saw. Treacherous as it was, I miss it.

The drive would take you through Nago town, with the brewery where Orion Beer—the islanders’
favorite—was made on your right, then up east along a lush mountain road, before arriving at the east
coast. There were no houses along the way. Once on the coastal road, if you headed north and you
would see, off to the right, a US army base, where construction was always ongoing. Today, this sort
/ of destruction of the natural environment is an issue of major concern to the Okinawan government.

Ohshiro’s home lay inside the coastal road. It was a small rural house, part of a village called Sedake.
This tiny hamlet today enjoys relative prosperity by growing turmeric. The Kanucha Resort, which
o today lies just beyond the village; has had a positive effect on Sedake since opening. The Enagic Golf
Course, completed just two years ago, will also be a boost to the village. After all, itis now less than
two hours from Naha.
Sedake is where you can find the elementary school Ohshiro attended. His wife, Yaeko, was also
born here. This is where his roots begin.

Quenching the Thirst for
S @ Author’s Profile

Born in Okinawa in 1941. Maehara graduated from Naha Commercial High School in 1960. After attending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultantata
Japanese firm and is also a minister. He is the advisor of Enagic USA.
Other major works by the author: "The Rules of Business Taught by the Bible” /“Quenching the Thirst for
Global Success”

Available in all Enagic branches or can be purchased online from http://www.enagic.com

3| Global E Friends 2016.4
G R



MFED 5 PSRN !
WX R h—1)— ANWk5 )k

#i 8l

AR AR , 3

KDY > )0V IDEZE 8

PLETOMHRIZ TS SN EIRIE A Elh oo i ST HBBIX S RO T A
YR EOEAEE T, BIEBEOY L IO SRR L. L 2 IE F 24 715 LES
B NI LI KEIERHE TH o /o, TOWH, F =7 h =izl CREAH -

T HE& L BB EEATOIEARFES TS OO0 L THARMEL, 73 2O A .
iz & S BRREA RV Bz Lo TREHIZESS. PEOSRICRIVENS L. ED 5
HOPESILEBNATLES  ARITLEDE. Wi Eit L7825 LRREICTHAD
FohEBRET. EROTFOM LOTERV. AW, RIZREE T BETHRD
IZEETEALOTIIRV.BETFRIIChEETICEGEREI LTS

Z O, B S A iE TIXATEERIA D - 7o, BLAT, 1 R &P 2o il & b
AL ST EE L AME TS S ERA-H o b D7, 51X EGESS
BHRTED. HOBTRIED 2 LT, HAEDS LB TV S Al T34 1 (HilhE
HEoOlhinn Shotoil) iRaAETHAD FSA4 FIcERLATERS Ao 5
RN TEOBBIRARVS, HROAESIIROEOD L 5 ICXFFXFFITHA
AERT, RLL . EA LY,

o ohizh S hllAROA )
E— LR L TR D ROBEOIEZ K
mEDHTF TV LRI S, BRE
5ELWVWEDEAV. ERERIZH-TIEETD
L HMZT A AORMOMERARAS. 2
TSR O BHRABRES S L LTS, R B P
EABEETE &, 4 I 35 B IAOO K Z FRBC  The nouse where Ohshiro was born in Sedae
IS, KIROAE I Z OO PIMIz D O ROSE
Z INEWE, FOFEOH SN (BT V0O NEREE TSR Y 2 0RE
THABRR OV TR L E . E. HERDORIZAXF v ) V= b PHRTH BT
IAHE LIS EE X TWS, 24EMCER Lt F Yy Zilla L 7a—23%
HE LIz BES> THE.BBLLOFZ4 70T 2 (ETH Et hal 8

Kuhsil- o /hVEtE s _U)#H_%? INEFRAGLZZOMEEHEON—VIZIZED
HWeois,

OEER/N —
194 14g, Wﬂ!ﬂiihaﬁﬂﬁ’hﬂﬁﬂﬁﬂﬁﬂﬂﬂﬂ %m& f"?lf.k—?’i‘ﬁf
WP 7 =T KTRESE L, 77— TreiE L th This.
ARSEO LYY Y b LU & L Tiklih. =52 v 7 USAREM.
B TsAiE 5 ¥ Y R 20K m\srmmm,w&mru



Enagic Kangen Rice Project
IFDv7B8RATOSLIIH Ch 1
apter

Complete Documentation of Safe and Reliable 2"

“Electrolyzed Water Rice Farming”
RDRE O BRI DL

During his birthday party held on March 17, CEO Hironari Ohshiro made an astonishing announcement, “This
year, Enagic is embarking on a new beginning by introducing Kangen Water into the field of rice farming.” From
electrolyzed water produced by the Leveluk machines to Kangen Ukon, the company is planning to make further
contributions in promoting a healthy lifestyle by implementing a safe and reliable method of rice farming. For this
purpose alone, Enagic has developed an electrolyzed water generator specifically for agricultural use.

The company was motivated to branch out into the field of agriculture when acidic electrolyzed water was ap-
proved and specified as “a designated harmless agricultural chemical” by the Ministry of Agriculture, Forestry and
Fisheries and the Ministry of the Environment in March of 2014. Designated harmless agricultural chemicals are
defined as, "those that are, based on their raw materials, clearly unlikely to be harmful to crops, etc., humans, live-
stock, and aquatic animals and plants.” This means that the Japanese government has recognized that acidic
electrolyzed water has inhibiting effects on bacteria while remaining harmless to humans, animals and the environ-
ment. Following the approval, acidic electrolyzed water was officially given the name, hypochlorous acid water, by
the government.

Ido Family in Charge of Rice Farming in Kagawa Prefecture

Over the 11 years since first applying for the approval of acidic electrolyzed water, 2,900 applications for other
chemicals were submitted, of which only 5, including acidic electrolyzed water, were approved by the government.
The Japanese Electrolyzed Water Association, which Enagic is the main member of, was finally able to secure an
approval, after 11 long years of answering diligently and sincerely to continuous requests for data and documents
made by both ministries.

In charge of applying Enagic's agricultural electrolyzed water generator to the cultivation of "Enagic Kangen
Rice" are full-time rice farmers, Toshihiro, 73, and son, Tetsuya |do, 48, of Miki Town, Kagawa in the Shikoku dis-
trict. The father and son team has a wealth of experience in the area of rice farming. In the up-coming issues of
E-Friends, we will continue to follow and report on every stage of the Enagic Kangen Rice preduction, from the
disinfecting of seed rice, rice-planting and growth progress to the final stages of harvest, miling and marketing.
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Strong Kangen Water demonstrates its power to remove stains from household mats.

(E>BDIKDBBEE,

Every time | use it, the powerful cleaning action of strong Kangen Water never ceases to amaze me (@@). It is now
becoming an essential item in my house cleaning arsenal.
Recently | tried using strong Kangen Water to clean the mats in my house. | have laid down interlocking mats over the
timber flooring in my house. It is these mats that | attempted to clean.

= Challenge to remove stains from dog “accidents”!

While there are a variety stains, the corner of my mat was in a terrible state after my dog had a little accident. | got to
cleaning it immediately, scrubbing it with detergent, but the stain was still painfully visible.

That's where | got the idea to test if | could remove the stain with strong Kangen Water only (——)/

® Result from using only strong Kangen Water!

First, | scrubbed the stain with a fine bristle brush and strong Kangen Water. | used a little elbow grease and repeated
this several times. Wouldn't you believe it, as | worked, the stain gradually came out using nothing but strong Kangen
Water. | couldn't believe it (@@) it was amazing. It looked like a new mat!

= A few sprays of strong acidic water to finish it off

To finish, | then sprayed the mat with strong acidic electrolyzed water to enhance the anti-bacterial action and left it in

the sun to dry.

What | learned from this experiment was to use strong Kangen Water more often for washing and cleaning!! You might
also want to try leaving stains in strong Kangen Water for more stubborn stains (AA)b.

Today's conclusion--- Strong Kangen Water is effective in removing grease stainsl!
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Yussa Marulli and his team from

Indonesia visit the 0saka factory!

[ ]
TYRRIFPDAYY TN —EADF—LH AR ITIBEHR !
On March 28, Yussa Marulli, a top leader from Indonesia and his
team visited the Osaka factory for a tour of the Leveluk production
facility. They received a detailed tour from the factory foreman and
experienced first-hand the superior quality of products made in
Japan. Recently, we have also had factory tours from countries all

over the world, including Hong Kong, the Philippines, and Malaysia.

3B2BH. A FR VT DRy )=
A— 2yt RV —FAENEF—L
BARIHBEHREL, LSy nRE
RBEERLEfr, TIHOIRYUENS]

HbLOERBRLR I ERBLNILOAAF
A\ EEBLTWNELE, COE
CAEH IR —ITEES
ELSOBBHERNTOET,

Yussa Marulll'anxﬁ his team passlunately tour
the final assembly dlvision.
WA AP E RO RS

After touring the Osaka Factory , the menbers held
a seminar at the Tokyo office.

FEIBMRFOR, A~ RHEEE RS — LR

4 Enagic Academy Golfers Compete in Pro-Tournament!

TAOR—FAVMCIFIYIANTTPHT=

—h54RFHHIS!

The Daikin Orchid Ladies' Golf Tournament was held in Okinawa for 6 days, starting March 3. From the
Enagic Golf Academy, 4 players entered the tournament and fought bravely. In the Daikin Orchid Ladies’
Amateur Golf Championship (Okinawa) held in January, Riri Sadoyama, Risa Higa and Saki Kinjo qualified
for the tournament when they gained amazing results placing 1st, 3rd and 4th, respectively, while Hina
Arakaki qualified by recommendation. Although out of all 4, Hina Arakaki was the only one able to move
up to the final round (placing 35th), they all gained a valuable experience by competing amongst the top
pro-golfers, which will surely help them move forward through their careers.

3E3EANG 6 Hichico THR TSN 47+
F=Fy FLFARAINT b=F AV ML TF T2 INTT
HTE—FRO 4 WFHHGUER L E L. /LR LR
850, @M FOERFIE 1 ADIFAF A —F v FLTAA

PIFAT]GHER) T ENTNEE, 31, 4{0&L R0

RHTEMENEEEERLET.

Congratulations! 8 Branches nﬂaﬂll lanuarv Gnall
11 BT OB EHAMIRTEMEEH

[Branches reaching monthly goal / B2 5]

Hawali, Chicago, Florida, Toronto, France, Thailand, Malaysia, Taiwan
N4 . vhd. 704, bay 73 VAEI IL—VT 88

AilE ST HHIBESEE. e TRF I HBETHEL
FL1 RS FICEAEOIRIFEREF T 35D &5
RETLEAS. F3F5370LBIALT I L—%& LI
BIISEICELENTNATETLES.

' ENAGIC BRANCH NEWS 7>

" There was an error in the number of branches that reached their goal for January in last
month's edition. Please see below for the branches that reached their sales targets. We sincerely
apologize for any inconvenience caused as a result of this error.

KBS0 BOBBEMNEE ICBYABYELL, WEEICETRBESHIFLLDSBRUHELLETET,

Congratulations! 15 Branches Reach Fellrllarv Goal!

M 2B TO15%EH BRRTERZER!
[Branches reaching monthly goal / B ##rL3%E]

Los Angeles, Seattle, Dallas, Hawaii, Mexico, Chicago, Florida, New York, Vancouver, Toronto, Germany,

Spain/Portugal, France, Italy, India

AY I LIV DT R SR INDL AFY D AT 7RSS Za—I—2 7= 1= bAY M FY
AT BV EBHI TSR AR T A F
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Kangen Water on the Scene

JAPAN/H#

CAFE CREW

e
(Kaigishitsu)

Address; Win Aoyama 1F, 2-2-15 Minamiaoyama,

Minato-ku, Tokya 107-0062

The café offers breakfast and lunch set menu.

E—Z v eSS EiRE

Phone: 03-5771-1179

= Right above the Tokyo Metro Aoyama-Itchome subway station,

you will find the headquarters of Honda. Just across a narrow road,
the café Kaigishitsu “conference room” is located on the first floor of
the next building, which Is quite a convenient lacation. In fact, it
I was the sheer number of occupants in this building, which boasts of
500 rooms used as offices or residential space, that led to the
opening of the café,

“With this many tenants, there needs to be a space for them to
=8 hold meetings, dinner parties and events,” was what Kojin
Kishimoto, owner of Kaigishitsu, thought when he first learned of
the building. His idea came to frultion in September of 2010, with the opening of the café. Since then, the
“conference room” has been a big hit among his customers which also include those from near by businesses.

The café is roughly divided into 3 sections, 1st and 2nd conference rooms and the restaurant. The restaurant is
spacious with 15 tables, generally used as an Italian restaurant and occasionally serves as a party room.

Koji began to use the Leveluk in his café from December of last year. Initially, Koji had purchased a Leveluk unit
and had it set up in his mother’s house for her to use. He decided to also set up a unit in Kaigishitsu so that
healthy Kangen Water could be used in the dishes and drinks, while strong electrolytic water could be used for
keeping the café clean and sanitized. Indeed, the café's popular freshly made pasta is now boiled with alkaline
electrolytic water and its specialty soups are made with Kangen Water, both of which are receiving great
respanses,

§ equippedy

Ther rarant/‘parcyrou
A+ ‘T.fr-d'.f.-fﬁlbmﬁfﬂlﬂ.j ngA

MTFHEERR A FOR - BHIL—T BRROELEICR A
OEAEILEES, TOBCEIMIZEDEARATIL
DR 3 Y TREE] OFEHRE. TUSARK
BEWLIBFRICSEEL0D, DT a3 LEOEHEHR
(A & H500(CDIEY . FRENLBERYA 717 R &
LTHEONTVNEG, FLTIOS{ONE (S #o

. EHMETE FfOF AT Ao fcDfL

F—F—ORFEFEITAR TTNEFOHEOAES
l£E2T, ST IPEBER, N\—TEHILERT
EFZAN—ASRETIRELOL) EEA . CNHE
BEZY2010F 9IRS LD, WETIHEIOE
VRABLEOHREBEOREIGERE,

ERIEAEFLDITT. E—2HE. STRME. 70
FOI3Dlcahh. 77 iEiEF—7ILEMSEELH N
TER 2T DOLARST»ELTHEEEL, /N—
TARELICLERATESZL3ICLTHS.

LSy 7 IZREFE12BICHA LT, BebiFEETA
WEUEL. LTy ZEBA LERICIY AT TERS
Eo2TW e, SE. EHCERBLEDIER. LWOETH
L BEICEVRIDKERELRRICGERT 58T
Bt EiR - MEEEICHE
BROKEFRT B7HTH
5. Ef BEETEELE
EEHIDENA 2 EDTS
TOICEMEEAEAKEEN. |
£, EROA-THICE |
TUKZEERT A ETHR
EHITFTLRENS,

Kaji Kishimote, the owner of Kaigishitsu.
F—F—DEETEEA

Lf you know of any unique use for electrolyzed water, we'd love to hear from youl.
®Flease send information to the Public Relations Department.

BBKOL=— 2 LEREEBED!
WA EHREL T/ e-mail kouhou@enagic.co.jp
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. Welcome New 6A!
@ New GA Recovers Physical and

Tess#’/ Financial Health!
SiELBHORMES = £ EE |

KN

Mexico
A

Mireya Hernandez Salas
ZLV-INFTFAHIR

Mireya, who is from Tepic, the capital city of Nayarit,
located along the Pacific Ocean coastline of Mexico,
reached the rank of 6A in January of this year. When she
became ill 7 years ago, the family doctor advised her to see
a nutritionist, who then introduced her to Kangen Water,
She began drinking Kangen Water and was able to recover
not only physically, but also in the financial sense when she
eventually started her own Enagic business. Mireya
expresses her deep appreciation to those who have helped
her, "l owe everything to Mr. Ohshiro and my family.”

AFHRDF )y FINDINER T 27 HBOZL P EAD
41 BlceAlCEELE LT, zld 7 FaficFRAEEL
FAEHNS—ADEBETERNEN. FOADSETKE
HoleZ5TT. FLTRTKOMAEREL. MATEY R
AL RR. SR EFOEBN/EELEL . TR
RERBOEMNS I ERISBHLTVET,

B |

My Very Own Kangen Vehicle @
fcL@Kangen B

Mr. Soto’s car carrying the |0!]ll, |
“GChange your life”

fChange your lifes ERF 1 ICRIT -
YVhEADEE

1

Mr. Soto and his car In the carpark at Enagic USA, Ta the left is Don

Enagic’s Director of Professional Tralning. |
T+ w s USADBERUBIC M b R A,
KERIFIvsnd - FO7zyiativh = I T Lo8—,

Iterling Soto lives in Torrance, California. That's right,
it is the location of Enagic USA's head office. He lives |
too far away to walk so always visits Enagic in his car.
That car is the Kangen Car shown In the photo. Mr,
Soto uses this car everyday as he strives to reach 6A
status.

AHR—=) T P EAEATHIZTW =L
AHICEATVET . F5. 2+ ZUSAFHDARE
Wed, WA S TIEMERERICSDTHEIEL
DELBEERESTIF Vv EBNEYT . ZOBEALE
EmKangen B{H—)T¥.RE. 6 ADY T AT
EEHTER. COEEELSETHAEDTWLET,

February 2016/ Our new 6A and ahove distrihutors

57 W—

* ANANG SULLS SETIYO AWAN (indonesia)
= YOHANES NIKIYULUW SE {Indonasia)

® VITAL GROUP LTD (Australia ® HINSAR Z.A. NASLITION (Inclonasia)

& THIEN VAN NGUYEN ml,smnaJ1 & BAMBANG WIRANTO (Indlonesia)

® DEREK P KEHOE (Canada) * RhkEED (Jaan)

® [ENNIFER ASHLEY ROWSE  (Carada) ® PANG YOKE ENG (Malaysia)

® AFFILIATELIEETY LTD (Canada) * UHIN SHAW KANL- @ FELIX  (Malaysia)

* LOVEHOME HEALTH INC  (Canada) TAN SHAW KANG )

® ZHLU SHUI XIAN (China) * LEONARD FOO TET SEONG  (Malaysia)

* MARMOLD SYLVIANE (Francs) * EMELDA TANDEC GARIN (Malaysia)

® PIETRO FRANCESCO (haly) # SURIANA BINTI SHARIFLUDIN (Malayaia)
PELLEGRINELLI * DIYAM RESOURCES SDN BHD - (Malays)

® FRANZ SANDMAIR (Austria) KO MEE NGO (Malaysia}

® ALOIS PFAFFENLEMNER (Austria) * MD HADZRIN BIN (Malaysial

® LEONARDO V. RIAMBON  (France) SULEIMAN @ SALMAN

® AUDIREY SPEARING SOLUCIONES  (Spain) » BAFIRIN BIN ABD AZIZ (Malaysia)
[IE CONSTRUCTION & DAVID LOW BOON CHOON  (Malaysia)

= [DAN BURTE 55:0,",,".3] * LOQMAN BIN 5AID (Malaysia)

* LAZAR VIDLETA Romania) * MOHD NOOR BIN LATIF (Malaysm)

® PIETER BOS / (Hallan) * JOSE LEOPOLDO FRIAS (Maxizo)
BASE PLIBLISHER BV GONZALEZ

® ANA CALZADO PUIOL {Span) * MARGARET LIM (Prilippines)

® JANETE PUMIE KLIGA (Fortugal) * VIVIAN EBOL Phillppines)

* ERLISA BALITISTA (England) * LEONARD AGLILAR Phillppines)

& LUDWIG JOSEPH GINDL — (England) * FLAMEN EXEQUEL MANC  (Pniinpines)

# MARIE ROSE MANGILIN taly) * VIRGILIO ZORNOSA (Phillppines)

s ZITA CABAIS Frarcal * FANCY [VANOFF (USA)

® BEAUTY TIPS SLIM& Hong Keng)  ® LISA Y.K. FARLEY (USA)
BEALITY CENTRE * RONALD F. TSUZUKI (L5A)

s LIAO CHUN JUAN {Hong Korg)  ® BENJAMIN POWELL IR {UsA)

® SUN GLIO QIANG {Hong Kong)  ® WHITE-CROSS WATER CORP - (LISA)

* HO MUN WAH IRIS (Hong Kong)  ® ANABEL OGAPONG -TALAVERA (USA)

® MAN CHING MING (Hong Kong)  ® DANIEL § WOLFANGER (USA)

= LAO WAN LAI (ng Knngg ® CAROLINE NEGLIA (USA)

& THE REFORMATICGN Kong) * RHHFN‘M FENALOSA (UgA)

® PAVAN KUMAR GHANTA uma\i . LOBAL [USA)

® SOMANCHI SESHA RATHNAM  {India) * MYS( LIJ\I PRO LLC (USA)

& GUNAWAN WIBIKSANA (indonesia) ~ ® Mt.dt_t}dl:_lwt' IRKING [NC  (U5A)

& PERRY [NDRA GUNAWAN  (ndoneia)  ® OFFER KINGS MEDIA LLC (USA;

& AKHMAD RIDWAN (indonesia) ~ ® TRIUNE WATER INC (USA]
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. u . SHERMA! {U5A)

& NENITA B BAUZON (USA) s AMERICAN MAi‘?KF’TIN('- CORP (USA)

» CAROLYN M DELAFRANGE  (USA) iR

* VERED BFYDA "N *HEMAN BUUPWOHKS L ‘

# J0SE A RODRIGUEZ (USA) MASSAGE THERAPY PC

= ADAM WENIG (U5A) = ALEC S LEUNG (LUSA)

* BVADNE YL KING (USA)

® CHARLES MORISEY (LSA)

® JIGHT CHOICE MINISTRIES [NC beN |

i g |

. ) (U8 A2

* FROJECT AWOL P (U58) 6A22

# IEROME | HERBERT (LI5A) < THOMPSON WILLAVLJAMES  (Engind)
® (LOBAL AQUA WEALTH INC (u5A) ‘
= TRUE ADVICE LT1. (Hring Kong)
® KANGEN WATER HEALTH &  (Heng Kong)

f'A2 BEAUTY

BTSN = MAVERONICA GUINAIN (Prilprnes)

 E TP (hsrainy® FLORES ELIGENIO (Phiippines)

* AARDN BONASSI (Iaty)

= CHRISTIAN ESSLETZBICHLER  (Australia)

& DAMIAN () HRIEN (England) L

& SOTERA MANABAT (Italy} .

= L-BELIEVE {Hang Kang) 6A23

& DANIEL EDWIN MIHING (ndonesia) = ALIVE & WELLNESS LTD. {Hong Kong)

® [ANA DR (Indonasia) s KANCE T YRLD (Hong Kong)

® YOHANES NIKIULUW SE (ndoresiz) :‘J‘éwl‘mym}lkﬂﬁﬁm ,Usﬁg

= NORHUDA BINTI MAHAT (Malaysia) : J d

= DIYAM RESOURCES SDN BHD  (Malaysial

« FRANCISCD VARGAS MARTINEZ  (Mxico)

* CARIDAD LABE (Philppines)

= DOMINGA LORNIE ZORNOSA  ¢hippinest O AL 24

& RICHELYN SHANE FLORES {Philippinas) T

& YANT! HALIM KRISNG (LSA) = LIFE CLUB (Hong Kang)




