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Change Your Water,Change Your Life!™

3 &8 #H R E ! Aim for social well-being !
Let’s Unify!
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Marilee Lessley
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Marilee openly shares that her life before Enagic was
difficult. As a single mother, she lived in a small apartment
with her three children on very little income and had to
borrow money for the down payment on her machine. Now,
however, she exclaims that Enagic, “has changed [her] family’s
life!”

Marilee first found out about Enagic in 2011. In the begin-
ning, she “treated it like a hobby” and understandably, her
Enagic business did not take off until one day, she decided to
believe in herself and let go of fear. Since this turning point,
she has made a continual effort in improving and sharing her
physical and financial health. (Cont'd on P5)
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World Event o— k1~vr

2015 Enag,c
GLOBAL CONFERENCE

The Enagic Global Convention in USA will be held on June 11-13 in Anaheim, California. Contests
tailored to the convention have already begun from January of this year. Please note the following
information regarding these two big events.
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Global Convention Schedule
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@ETZE June 11th (Thu)-13th (Sat) US$139(through April 1st)

EEDGE 11 HHR)~138(D) US$179(through June 11th)
Anaheim Marriot US$199(at the door)

(700 West Convention Way Anaheim California 92802 USA) 139 *I’“:)b(4ﬁ 1H%T)
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EnagiciGlobaliContest;

@®Award 1 : Annual & Monthly Accumulative Contests g okm I
OE & FH-BRARBEIVTAM w@ﬁ%géﬁ‘
*Contests : 1st place winner of year 2014 global 8-point unit count. ‘E"

20145 0—/\)L 8 PE EIEEE
% 1 st place winner within each 6Axx rank (6A,6A2,6A22,6A23,6A24) of year 2014 global 8-
20147 0—/N\IL 8 PEEB 6 AT/ LAERE

e-Yed
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point unit count.

%* 1 st place winner of year 2015 January to May global 8-point unit count(300 units minimum).
2015 1 B~5870—/\/L 8 PE# (3008 L) EAERE

% 1st place winner within each 6Axx rank (6A,6A2,6A22,6A23,6A24) of year 2015 January to May

global 8-point unit count.
2015 1 B~5870—/N\IL8 RAVIMEHE 6 AT LIEEE

yury Car!
& Award 2: 1st Place winner of year 2015 global 8-point unit count. Wm a \-“M
O@E & 2:2015470—-/VUL8PHE LAY REEIC! ‘.—,,. ﬁfgaﬁ
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Year 2015 January to Year 2015 May 2015 f$1H8~58%7T

@ Global Monthly 8-Point Machine Sales

® Contest Description:Top 10 distributors with highest unit count
within 8-point sales. /‘Monthly contest. ,/Monthly award.

* WA 8 PRDFEMWMERD Y 710/ BMIYTAN AL

= Restrictions:30 units minimal. Tokurei excluded. Contestants with
multiple accounts (by name or by entity) can only be awarded
for a single winning position.
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2 Global Monthly 8-Point Ukon Sales

® Contest Description:Top 10 distributors with highest unit count
within 8-point sales. /"Monthly contest. ,/"Monthly award.

* RNA:8PADFZ LEVIVERDMY 710/ BRIV TR/ BARE

= Restrictions:New sales order only. 30 units minimal. Tokurei
excluded. Contestants with multiple accounts (by name or by
entity) can only be awarded for a single winning position.
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® Contest Description:Top 3 leaders with highest unit count
within each 6Axx rank. /‘Monthly contest. /Monthly award.

s AR BO6ASV/DFZ EEHIY T3/ BBV TAN BL4ZE
= Restrictions: Contestants can only compete in his/her highest rank
(ex. 6A2-4 cannot be awarded as 6A)

n R BRI RE T FR LIRSV DEFIDMHICENMETEE
(Bl); 6 A241% 6 ABBFITRETERLY)

each 6Axx rank. /“"Monthly contest. ~/‘Monthly award.
P HNBERO6ATVIDFEEH YT 3 BBV TANB4%

= Restrictions: New sales order only. Tokurei excluded. Contestants can
only compete in his/her highest rank (ex. 6A24 cannot be awarded as 6A)

" REFRBADH FHIZEE T RELER T DEMDH BT
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® Global Monthly Closing Support
® Contest Description: Top 5 distributors with highest closing
support count. /"Monthly contest. ,/Monthly award.

o B Y R— MO T 5 /BB TAN  BAZE

= Restrictions: Minimal of 5 closing support required.
8O- R—F5HLE

v Additional Conditions : Enagic review applies Certified trainers are awarded an additional US $ 100.00 bonus per closing support.
v ZEOM TF Vv oI K BEESLY L —

@ Global Monthly Group Unit Machine Sales

@ Global Monthly Group Unit Ukon Sales
@ Contest Description:Top 3 leaders with highest unit count within
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CEO Ohshiro’s Special Seminar and

“Unification Party” Held in the Philippines!
71V TABBRRROFAEIF—&
“EHE) — 7« B!

On the evening of January 17th, 600 people gathered at a hotel in
the city of Makati, located in the center of Metro Manila, for the special
seminar held by Mr. Ohshiro and the “Unification Party” held afterward.

In his seminar, Mr. Ohshiro expressed his high hopes of a prosperous
future for the Philippines as a member of the rising Asian force.
Ceremonies were held thereafter to certify new 6A and above  MrOhshiro weaving humor

- ¢ . into his speech.
members as well as award distributors for their various other 1% P& xTHES
KSR

achievements.
Many distributors showed off their singing and dancing abilities during the after-party iﬁggg?;;;@%ﬁ;ﬁ%@%ﬁé&gg?jh'r°

where the event ended with everyone singing along to the sanshin and yotsutake

performance of “Fukuju-No-Hana" by Mr. and Mrs. Ohshiro.

1B17BF& I=SESERAT,  H6AGL) OREXPZEIERS
BRDKTIL T ABERERDER  HTHDONTHORELALERY. S
EIF—LHR T BEEEN. < ORSESAEBOTPBYEREL
LIBIFOATERRICEYVELR,  FLf LR cloelro e ke ee LIS
LIF—TAHAERBETET7Y  BERKHEEXZOY VY VEM s Ohshiro played the sanshin and yotsutake
TO—EELT I4)EVDELEIFR DMEEICLBEBEDIEIDAESET accompanied by Jayvee on guitar.

_ KBERXEDY VYV EEDMITITAE—EAD
MRV ERLE L. ZTD&.,  modienklLl. FE—EELI> T ESOEI EASE!

Vietham /9 z b+ L

l I n- I -Il I 0 K sn I ' V 7
i H H ki B
Hn hl Mlnn cltvl budn nudc hang adu cho S+ 9
=l

R—FIvmICHTIRGEEDETY 3 T ZRE!

A new Kangen shop, “KTB,” recently opened on the main street of Ho Chi Minh City. The
representative, Tuong Thuy Vu, and other local distributors worked together to open the shop,
which is certain to become the center of Enagic business in this area.

ZDFE R—FIUHDBEKREEVICOETYay ITKIBIOREELE L. A&
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Wife and Hushand Work Together to Open a

Kangen Shop in Fujian Province!
=)
BEATKBHALER 3 v TZRH<!

A married couple in Fujian Province, China, Chan Yin and Lin Pei Ming, have recently
opened a Kangen shop in the area. The two havebeen working together as Enagic
distributors and the new shop serves as their base of operation, where they eagerly work to
further spread their business.

EPl?aaLé’C?E&m?“o’CﬂﬁJbEé@J%‘f@ﬁUr“ﬁ'(b\%ﬁiﬁf%z?/utﬁi’éﬁ%‘é/u

DMETYaY TEREE L, CTERIFIC, 2 AMFVWERV I > TRFGIEESIC Chan Yin and Lin Pei M|ng“skKan‘gen Shop
BUEATHET, BREALHEREABEN 3y T

Many requested p|ctures with the CEO - a familiar
scene at our events
AEARE—BOBEBHELEALE—
BELHDART
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EDFEROEIR Realization of True Health X 5 DMI&ETT Five Kinds of Kangen

BEDMER  Physical health OHEDET 1 Bodily Constitution Kangen | @ &35t (1§) D3BTT 4 Appreciation/Compassion Kangen
BEDER Financial health QNFTHENEDET 2 Fair & High Income Kangen | &, BittSADETT 5 Societal Support Kangen
DO Mental / Metaphysical health @) Yy7)l94L0AF~FER% 3 Quick Return Kangen

‘Enagic Bowl Winama' Opening n Okinawal o

On March 1, ”Enaglc Bowl Mihama” will celebrate its grand opening at the
American Village in Mihama of Chatan, Okinawa.

Though we are currently in preparation for the official opening, five of our
Enagic Club bowlers have already made great accomplishments in the JBC
(Japan Bowling Congress) sponsored “All Japan Club Bowling Championship.”
After competing in preliminary rounds of 80 teams in Okinawa, they moved on
to the championship held in Tokyo, from January 23 to 25. There, the Enagic
team advanced to 7th place out of 24 teams in the final game.

At Enagic Mihama Bowl, you will have the chance to witness the amazing
play of these talented bowlers.

The bowling alley is equipped with 36 lanes.
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Enagic Bowl, Inc.
(Enagic Bowl Mihama)
9-8 Mihama, Chatan-Cho
Nakagami-Gun, Okinawa
904-0115

Phone: 098-926-3939
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Marilee Lessley

2

TY— LRY—
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(Cont'd from p.1)

Blessed with a great mentor, it took Marilee just a year from 2013 to
reach 6A. What's more, she became one of our Certified Enagic Trainers
and is now responsible for training other distributors.

Her private life has also become more fulfilling with a new husband
and the addition of another child. Enagic has helped her improve her
financial health and build a stronger bond with her family. “Without
Enagic | would not have been able to grow in every way!” admits Marilee.
Now she is on the path to realize her life-long dream of helping others.
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A Life with Kangen Water —

Kangen Water on the Scene
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