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Doctor's Seminar Receives Great Response
HBEEDRIY—DESF—

The Enagic Training Center built in Porto, one of the major cities locat-
ed along the Atlantic coast, has been heavily utilized by many of our
distributors. On July 25, many participants gathered for the Enagic semi-

nar held at the center.

All of our lecturers received great responses from the audience, espe-
cially Dr. Domingos Pereira, M.D., who gave a compelling lecture present-
ing scientific and medical evidence and was greatly helpful in gaining the

understanding of the participants.
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200 Gather for Boot Camp on Scenic Plateau!
BREOFv>7IC 200 ADVEE!

On August 1 to 2, our BA2 distributor, Yussa Marulli, held a boot camp in the city of Malang, East Java.
The purpose of this camp was to share the successful results of the convention held in June and to
re-establish and strengthen their team spirit.

Marulli reserved the whole hotel, which is located in the plateau area of the city, solely for this event, in
which 200 people participated. Surrounded by beautiful scenery and a pleasant climate, everyone engaged
wholeheartedly in the program, which began with early morning exercises before moving on to seminars,
training sessions and other activities. Marulli concluded that the boot camp “was a fulfilling 2 days in which
everyone was able to reinforce their unity.”

8 A 1 BAS 2 BICH . 6A28RIEED L H -2 LU EAD
EOLIMOBHETSI VT —FEr T EMELE L.
B8t 6 B3y DEREHAGETITL.F—
L—hEE>TEHAR—FLEDEWLIHD,
ERAEORTIVEEIYSTETabN I OELICE
- . ‘

200 A K EIN. ELVERLREESRICETNRETT,
SINEIFADEED SHEY, I —, FL—Z2 T &
FEXECERICHDICRVESE L AV EAIRTESDT
HisAsEy). el 2 BRITLI ERIELTVET,

z‘ Global E Friends 2015.8



Za—r)LR—h

S

Hong Kong /&%

SUPER 501 Serves Customers at

Exclusive Restaurant
BRLANZ Y TERAEINS3ZX—/{— 501

In July, our young distributor, Pak Kong, supplied a LevelLuk SUPER 501
to an exclusive restaurant “Lavilla” in Hong Kong. As we all know, the Leve-
Luk SUPER 501 is a highly productive water ionizer, ideal for heavy
commercial use. *“With the machine's capacity, we can now provide a stable
supply of ionized water for our customers,” says the manager of the restau-
rant, who was cbviously very pleased.

The SUPER 501 attracts much attention as it is placed right in the middle
of the main counter of the restaurant. It is often the occasion that the
manager himself will go up to customers to share information regarding the
water being served.

Pak Kong talks about his future plan to “make further efforts in supplying

Kangen to shops and facilities."
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Large-Scale Seminars Held Across Europe

A—OyNEFETHESWIcKREESF—

Many business seminars are being held in various places around the
world. Let's take a look at the seminars in Italy, Holland (Netherlands) and
Russia.

On July 11, a seminar was held in Milan, Italy, where the city's symbolic
architecture, Milan Cathedral (Duomo), can be found. The seminar was
mostly aimed for Filipinos residing in Milan, and many of those who partic-
ipated were studiously listening to the lecture. The seminar on July 18,
held in The Hague in Holland, also known as the “Royal City by the Sea,”
was a great success. Lastly, on August 15, a seminar was held in Moscow
and with the opening of an Enagic branch in the same city, promotional
gctivities in Russia seem to now be set in full motion.
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This Is How I Reached 6 A2-3!
PrLIZZSLTE6AZ-3 [TELE

Popa on stage as he represented
his country In the June convention
GADINN Y3 THEERELT
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Sebastian Popa
BINAF v 2R/ [Romania / IL—<=T]

We've invited our Brasov, Romania distributor,
Sebastian Popa, 32, to be the very first guest for
this new segment: "The Journey: New BAZ2-3."
Popa became our new 6AZ-3 distributor in May.

Popa purchased his Leveluk machine in 2009.
This year marked a big turning point in his life as
he not only embarked on his Enagic Business, but
also married the love of his life.

Early on in his career, he had struggled a lot, not
knowing the ins and outs of the business and
leaving home for 5 straight days to conduct
demos, seminars, etc, Even through the initial
struggle, he never gave up and his team gradually
grew bigger.

But why was he able to devote himself to his
business? He tells us that he was deeply
impressed by the company's vision and was
thoroughly convinced that the system would help
him reach his dreams.

Achieving his Dream Home!

Popa's first dream was to purchase his own car
and a house. With his passionate distribution efforts,
he was able to achieve both of these dreams.

We asked him the secret to his success. Popa's
reply? “My energy, my power to [inspire] when | tell
the TRUE stories about what Enagic is!” He also adds
that his energy passes on and is shared among his
team members, which then fuels the team's power.

Share Your Visions with Others!

He also had some helpful advice for some of the *
beginner” distributors out there.

“We have only ONE life to live and [Enagic gives us]
the chance to accomplish whatever we wish forl But..
without work, without REALLY sharing Enagic's vision...
you are not going to get to the top! In life, luck is 1%, the
rest of it, for having true success, is WORK!"

Thanks to Popa's devotions, Enagic is now spreading
vastly across Eastern Eurape.
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SORRORI Realzaton of Trus Healt

BEORE True Physical health DEkEORT 1 Bodily Constitution Kangen | (4) [ (%) MBIT 4 Appreciation/Compassion Kangen
EEDOMEM True Financial health DBFTENBEDET 2 Fair & High Income Kangen | (5) Bt A DR 5 Societal Support Kangen
DOEM  True Mental / Metaphysical health (U744 L0AE~F&R 3 Quick Return Kangen

COMING SOON

Aftention! Enagic Eventstiround the Wlll‘ltl'

. (The CEO is scheduled to attend all events)
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(Cont'd from P1)

The Thiemjuns all share a common business philosophy: “Bring
Kangen Water everywhere! Share Kangen benefits with everyone!”
Following this mantra, they've made various efforts in spreading
Kangen Water and the booth they opened at the “Health and
Beauty Fair” held in Bangkok in 2014 proved to be very successful.

The Thiemjuns' strong vision for the future comes from their pride
in the Leveluk, "the best water fonizer in the world!, We will keep
spreading Kangen Water throughout the country. We believe that Chamman Tl Rdine aveirded

LevelLuk is the most necessary device for every family.” during the convention this year.
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From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 1
Toshio Maehara

As of this issue of E-Friends, we present a new series: “From Okinawa to the World! — The Sue-
cess Story of Hironari Ohshiro,” featuring the CEO Hironari Ohshiro’s biography. The author of
the book, Toshio Maehara, who was also the CEO'’s schoolmate in high school, currently resides in
California and was influential in bringing Enagic into the American market back in 2003. Since
then, Maehara has been watching over the CEO and Enagic as our advisor. There is no one better
suited to write the CEO’s story than him.

This series will share excerpts from Maehara’s book, “T'he Success Story of Hironari Ohshiro: Quench-
ing the Thirst for Global Success — From a tiny island to the world ” published in June. The first of this
series will focus on the first half of the introduction from the book. [ Editorial Department]

Behind the success lies hardship, failures and setbacks —

Today, more people than ever before are dreaming of suc-
cess and striving to achieve it. What's more, today more
people than ever before have access to the chances and
opportunities that will enable them to grasp hold of success.
The world has grown smaller, we can now witness the suc-
cess stories of those around us.

But look closely at the trajectory of a successful person,
and you will likely see how, in most cases, these people have
travelled a path fraught with great difficulty, adversity,
. & obstacles, failures, and setbacks.

So, to those people who dream of success but have yet to achieve it, I say this : perhaps you have
simply failed to follow your dream to the end. You have bailed out too soon.
Success is still within research, but to get there, you need energy in order to fuel the tenacity and
/ tolerance you'll need to keep hanging on —just a little longer—until you have reached your goal.

Hironari Ohshiro, the man this book takes as its subject, is a classic example of how to preserve on
the path to success. He has overcome challengers, stood firm in the face of setbacks, and always
sought to turn adversity into opportunity. His ability to use turn-around thinking and keep a positive
attitude has driven him forward. His is a unique success story, for a number of reasons.

Firstly, he managed to create, from nothing, about 700,000 customers for his project around the
world in a very short time. Secondly, he has refused to buckle in the face of failure. ‘Thirdly, he has
developed a quite distinctive way of doing things. And finally, he embodies the true entrepreneurial
spirit, facing up to challenges armed with nothing but determination and imagination.

We will explore Mr. Ohshiro’s roots, Okinawa, and continue on his journey into business in the
next issue of E-Friends.

@ Aurhor's Profile

Born in Okinawa in 1941. Maehara graduated from Naha Commercial High School in 1960.
After attending the University of Hawaii, he graduated with an MBA from the University of
Southern California Graduate School and with an MA from the Fuller Theological Seminary.
He is now actively working as a consultant at a Japanese firm and also is a minister. He is the
advisor of Enagic USA.
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ic Sports Flash

The Enagic Cup Kicks Off!

Enagic Sponsors an international

Youth Soccer Tournament in Okinawa
ITFIvIhyT FvIA7)
PR TERAOEYYA—KEETE

On July 15 at the Okinawa prefectural office, CEQ Hironari Ohshiro attended a press conference as
honorary chairman for the “Enagic Cup 1st Okinawa International Youth Tournament” and explained
the company's motivation for sponsorship:

"As a global company, we saw the importance of contributing to soccer, one of the major sports in
the world, and had a strong desire to aid In the development of both youth and sports in Okinawa.”

The very first tournament took place on July 19 and 20, at the Okinawa City Athletic Field, where
37 teams from Okinawa, 7 teams from Taiwan and 1 team from Hong Kong played against each
other in the preliminary and final games. Each team of 8 players competed against each other in
categories of U-12 (under 12), U-10 and U-8, Undeterred by the heavy rain brought on by the
approaching typhoon, the young footballers were full of energy, shouting encouragement to each
other as Mr. and Mrs. Ohshiro looked on. The Okinawan teams admirably took 1st place in all 3
categories.
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Superh Play by the Enagic Golf Academy Students!
Arakaki Consecutively Ranks High in Pro Tours

IFIY I ANITFATE—FRIBEFHKENR !

On July 21, Yukiko Takahashi placed second in the "9th Kyushu Elementary School Galf
Tournament” in Fukuoka Prefecture earning herself a ticket to compete in the national
tournament. Also in Fukuoka, on July 23, 5 boys and 3 girls from our academy competed in the
"35th Kyushu Junior Golf Championship.” Ranking high in the championship from our academy,
were a junior high school girl and three high schoolers (two boys and one girl) whao have
attained the pass to move on to the national tournament.

On July 30, Hayate Tagawa and Rina Sadoyama won the ‘Early Elementary’ and "Junior & High
School Girls' categories respectively in the “19th Okinawa Junior Golf Championship.” In all, 16
boys and 13 girls from the academy participated and everyone achieved great results at the
championship.

Hina Arakaki has become the first amateur to rank among the top ten in 3 consecutive
pro-tournaments and has already qualified to play in the major, “Japan Women's Open Golf

Championship,” scheduled this October,
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Qur golfars achleved great results at the
“Okinawa Junior Golf Champlonship®,
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Spray Beauty Water to Moisturize Your Dog’s Dry Fur

[E>5DKDHBBEE),

This year's summer in Japan has been inordinately hot. Many have been rushed to the hospital due to heatstroke and
unfortunately, some deaths have even been reported. The ongoing sweltering heat wave is very taxing on the body.
This is not limited to humans. Even my beloved dog seemed to have difficulty breathing, sticking his tongue out and
panting. This heat may have affected his fur which seems to have lost its shine and looks utterly dry. This is unacceptable!

= Don’t Over-Shampoo your Animal Friend

My dog loves to be brushed, so | thought | would talk about brushing and how to bring back the shine in your

animals’ coat.

Unlike humans, it is not good for dogs to be washed every day. Not only can over-shampooing cause loss of shine
but it can also make it harder to get rid of any dirt. Instead, brushing their fur regularly can keep your dog's body

and fur clean.

® Give Them a Brush and Kill Two Birds with One Stone!

By the way, | have a long-haired dog so daily brushing is absolutely necessary. | heard that spraying acidic water while
brushing helps to make fur more silky (= - )oh!

® Spray Acidic Water to Moisturize

Just as acidic water moisturizes your hair and cleanses your skin, it should have the same effect on your little furry friend
and they will Jove you for it! Beautiful fur and beautiful hair, make SUCH a dreamy pair~ (AA) )
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Distributors Advance into Indian Market
ERLT BIBIEDA > K

The preparation for the opening of our India Branch has been on a steady roll. Those who
have been anticipating this launch have already begun their advance on the Indian market. For
instance, our 6A2 Indonesia distributor, Zaidul Akbar, has begun his distribution efforts in the
city of Kannur, located in the southern state of Kerala, :

The majority of Indonesian citizens are Muslim and Zaidul is aiming to appeal to this group
since 10% of the 1.2 billion population in India are also Muslim. It seems that the “Circle of
Compassion” is finally spreading to India, one of the largest nations in the world.
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Zaidul Akbar (Iefﬂ. who is beginning his
advance into the Indian market.
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China /#E

The Distributors’ Soccer Team Kicks 0ff!
ESEIED T Yy h—F—LbhiFvIA47!

The distributors of Zhongshan City, Guangdong have a soccer team called, Zhongshan
Football Club. Even with the current soccer boom in China, it s still amazing to think we have a
soccer team comprised only of our Enagic distributors.

They have already been competing in a number of games and sporting matching uniforms
that have “Kangen Water” written on the front. So the question here is: what of their athletic
abilities? Well, we will have to wait and see. As soccer is the most popular spart in the world, it
may not be a farfetched idea to one day, have distributors compete against each other in the

Enagic World Cup!

RELRREFLUTORBEOHTALE
FoT. BhEYVvA—F—LEHBELEL
fro 0BG TR\ LEEC B ERREERS . FEIZIF
e v hH—T=LICBNTOETH. RS
IC L BIMBEF—LIEERE LWEFEE.

AvN—lERIcT Bk EErnfcaz

TA—LEERAL.BEEICHRATOLETAT
TEZOMHFIIEVDS? HRTREERL
TWARAR=VRH Y H—TTHS. LVThE
BT+ Vv 7RAEEF—LOEHES . 17
AREHET D GATILELBADVETIE
ELbd,

Mermnbers of the Zhongshan distributors’
team,
PR OIRRENF— LOETA

Distributors demonstrated some impress:
Ive footwork,
BT B RA SRS A S —

8l

My Very Own Kangen Vehicle
bizcLdDKangen E

Our Hong Kong distributor, Ellen Leung, has recently purchased her very own Kangen Car.
She uses the car to spread the “Circle of Compassion” throughout Hong Kong and various
other locations. "The word painted on the car alone, has a massive promoting effect,”
commented Leung. We ook forward to her further successes in spreading Kangen.

FAORBELI—L ) avEALCIDE BLEFARITEEVEGIKE2TVE
EKangen CarEMALELE Y ayTAlR TIEVOIMRIBHLOTLETT . ETET
MEOHIZELDHEN . COEER>THE OFRONBFIAETR,
EELChHEMEL>TVET MLAMERIC

Ellen {left) poses next to her Kangen car.
I—-LelaviEh (i)
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Kangen Water on the Scene

w13 m

Singapore/ > ¥ # A=

Vita Italiana
4B A XN T—F

Address: 38 Mosque Street, Singapore
Phane: +65 6220 0093

The grand apening of the restaurant (July 1st)
781 HoMEREEDLARZ

Safe and Reliable Restaurant in China Town!
Fr A+ IOV DRODBEEIELANT |

In the multiracial nation, Singapore, the most prominent ethnic group is the people with Chinese heritage,
which make up 80% of the country's population. China Town, from it's establishment in the early 19th century,
when it was appointed as the residential area for the Chinese immigrants, has grown famous as a place to enjoy
Chinese culture while in Singapore. Many Chinese still reside in this area and the streets are bustling with various
businesses.

There, the Italian restaurant, Vita Italiana, made its debut in July and LeveLuk SUPER 501 was installed for the
restaurant’s opening. According to the owner of the restaurant, by installing LeveLuk, they hope to improve the
quality of cooking and hygiene. Kangen Water is used in most of their food and drinks and Strong Alkaline Water
and Strongly Acidic Electrolytic Water is used for daily cleaning and disinfecting cookware. They have already
noticed improvements and are making good use of the Leveluk's abilities.

The restaurant is customer friendly with menus written in not anly English and Chinese, but also in Japanese
and Korean. One of the main attractions of the restaurant, though, is that it is safe and reliable thanks to the use
of LeveLuk.

LRIEEFEDL A FE—ILTIHELZ OHE F—F—ickBE, ZOMHTBLKRICLEHAED

ZFOANVE ZOHERAODMES0%IZDIES,
HThF v A&7 1 9 EEE IR E A X
CIRE SR TR, BB L TE Ko ka2
B2 PELTHAY. BB 2L ERDA
FebhMEL, TEXELMBOIEMANIBIEAT
HEDWEDVWERETVLS,

FO—MIZ.TH. 2= LiOMBALPVT Y
VALY 4% 420V T7P—F . ZLTZDNGIX
F=T IR LATy 2« 2A—=501 2@ AL,

Relaxing and chic atmasphere of the restaurant.

VI TREREREAOA T WA

Wine bottles line the wall of the restaurant.

B O LRI S0 B RE OS2
HW|LT DL HE HHEEBREF A —FiC
TR E M LR E R, WOR oK, SR AR Ak
FHADOMEHOR RS R 2 Y OREEF 7L
WGHLTW3,

W, PEEEZ TR BAMRe IV
THRELTHEAESRELP TV ILEZLTVS
B ALV TET 42 APV T—FE LR_Fvo%
AT AL TRLESBBLELTEHOTHS,

LeveLukSUPER 501 installed in the kitchen area,
PE el e R —/ (=501

J

EMAKODI=-— 2 LiEREERNED

@EHILLHEEELT FAX:03-5205-2537 / e-mail'kouhou®@enagic.co.jp

Global E Friends 2015.8|] 1



#7 First 6A in Brazil!
7SV 6 ABEE !

This past July, Samuel
Guilherme Da Silva has
become our very first 6A
distributor in Brazil. Da Silva,
43, resides in Campo Grande,
the capital city of Mato Grosso
do Sul, a state located in the
Mid-Western region of Brazil,
One of the most notable ethnic
groups in Campo Grande is the
immigrants from Okinawa, so it

il seems almost as if it were fate
e that brought Da Silva to
pursue a career with Enagic, a
company with its history rooted in Okinawa.

HLTI-FU TILA T LN
SAMUEL GUILHERME DA SILVA

Enagic Kangen Shop News

Leading Distributor Opens

Kangen Shop in Hong Kong!
EEOBHEREN BT a3y TEMMR!

On August 3, a leading distributor, Cathy Ng, opened a
Kangen Shop in the downtown area of Hong Kong. Many
people arrived on opening day to celebrate this special
occasion. The shop, named “Water World," is located on the
first floor and has a bright and spacious interior, making it
perfect for her distribution activities. “I am finally able to open
my very own Kangen Shop,” declares Cathy, who also
expresses her determination to “make further efforts in
promoting Kangen.”

8 A3 B. ENNFRIEDF v —EADFHODREERIC
MTav T EA—TLELT . FREEICIES <OfHE
febhEDERICHVNEL. KR LR hT
LavEEIL 1 BICHY AREAS L2 LTV TR

Da Silva is eager to develop his business further and with
the force of our new 6A, Enagic is sure to expand across this
great nation with a thriving population of over 200 million.

EEEOMAEICSEDLWEY T, Fv 2 —FAETERM
D3y 7 ELIVHMRTEELL.INEBWITL-ED
RS EEICHEANTOEEY | SREERTVELE,

M7 B. MY TIOARTESEELELE,
S LREEROT Y AT - F e Z LM DINER S R
SSUFEEOH LTS )b A-4 -2/ EA(43),
AFE IS FiEhEMSOBREFENCETHSNTL
FETHS.L—VETEICEOTF Vv I OERELLTY
LITIVEADERLTLADOLEH OB TLESH,

CEHN.F6ADBEEWIC. AN 2EABOARTS S Ee s
DT ITFIVIEIRRARBBELLED 2 TOCTLLS, CHEE T

L 7 P
BL Hi6A S ~
< AN N JE 201565 6A-6A2LL LD ZHEMN (e
L SDN BHD -STEPHANIE HAMMIE (UsA) -MUSTAFA BIN SAREH  (Malaysia)
‘MOHAMMAD- {Canada) ‘KANGEN SYNERGY  (Malaysia) ‘LARRY G GAY (LSA) *GISELLE GUTIERREZ ~ (Philppines)
PIRHAYATI SDN BHD -DAVID G LEE {USA) ‘ELMA KRISTOFFERSON  (Prillppines)
.GLASS OF LIFE (Canada) NOBLEWORTH (Malaysia) *ANCA GODRI (USA) +AMELIA ARLYN CHING  (Pniippines)
HEALTH CORP. RESOURCES -SANDRA M BUENG (UsA) -CHEONG SO0 MAY (Malaysia)
«LETICIA N. OLIVAR (Carada) +NG KOK ONN (Malaysia) ‘EXULTO AQUATICS  wsa) -ROBERT F. PETERSON  (USA)
-CHRISTINE RENE  (Canada) «JENNIFER BRAND  (Malaysia) LLC *MAGIC DRINKING (USA)
LOWERY +CHONG WAN SHYAN  (Malaysia) ‘MARY GRACE D.  (usA) WATEB LLC
DOMINIQUE (EU) -LOIM SIAW CHOONG  (Malaysia) PAMPO +LORI ‘\rALENT“]NE (USA)
HENNEQUEZ ‘LATIFAH BINTI (Malaysia) *WATER MIRACLE (USA) -UHU}J LIVING (LUsA)
-PUISSEGUR JEAN  (EU) SHAHROM INC II}ITERI\W"]QNA].MAH
BAPTISTE *YAP WEE JIE (Malaysia) +JOSE N FLORES {LISA) KETING SYSTEMS IN
KATE 0 BRIEN (EU) 001 POH KHUAN  (Malaysia) «SUNDEEN (LSA *AMIR NOORPOUR (Canada)
*MARLON ESPIRITU (EU) *MOHAMED SUFIAN  (Malaysis) ENTERPRISES INC
-STUWART CASTRO (EW BIN MOHAMED TAIB «LORI C. ELLIS (LUSA) 6A22
+ROSALIE ANDRES (W) *EDWAN RIZAL BIN  (Malaysia) ‘KEVIN DL LO (ugA) DAss
-LEE YIN CHI (HangKang) JOHARI JITERLING SOTQ  (UsA) ‘NG SIUHUNG WENDY  (HongKong)
] AND K SERVICE  Mengkeng)  *SARAH BINTI AB GHAFAR (Maleysia)  +FREDERICK PAMPO (UsA YELLOW PINEWOOD _ (hippies
‘HUNG SIU MAN {HongKang) %}IK?‘{EEJR %UE?REZ ;Ennllmp\nasl DEV. CORP
*CHAN YUK WA (Hongkeng)  +CL C i llppines) ; oo
-PLATINUM WATER ASIA (Hong<ong) ~ +ROWENA CAMACHO  (Prippines) ﬁmﬂl‘*i‘lﬁzﬁnﬁﬁ oo
‘MENG QING HUI  (Hongkongl  +GEMMA CAABAY NEWN (Frilppines! GA2 . i : (USA)
‘MARIA GORETTY (indonesia) <ELSIE BARRIOS {Philippines) —_—— ES LLC
-EDDY ANITA incoresls)  *TANG CHUI FUNG  (Singapare) *RENO ROMA (EU) TERI VELMONTE (USA)
«CV. KANGEN (indanesia) THERESA «SCL I_BA NE‘['WORK LT, iHongKow
GLOBALINDO *SAM LIM SOON (Singapora) .EFT\?A%%G[MH%NA {Indonasia)
+ JETHRO PARAPAT SE  (Indonesia) HENG 1 . )
-NURUL QOMARIYAH  (indanesiz) PAWARAT DUANG  (Thailend) +ASPECTUS SDN BHD  (Malaysia) -G-A—'a'g—- p—
(V. SUPER WATER (indonesia) RUEDEE NG KIM LEAN (Malayslal 'L[I‘.MENT LEE CHERN FAY (Singapore)
<KKAS TRAINIING & (Malaysia) FARRUKH SHARIF (U3A) *TWIGROUP PTE LTI (Singapore) - +RIDE [ WAVE MARKET  {Prilippines)
CONSULTANCY -NOELLA M. STEVENS (UsA) *YEOH KOKHEONG ~ (Melaysia) - ING
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