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Embrace a new & improved society!

All for one goal:20,000units!
HIEEABNPE! HEXE20,000units!

Realize true health through Kangen Water and Kangen Ukon!
BITKEETTVIVTROBRRE !

Vo1.182

Jan.2016

A happy new year to all,

This year will be the pivotal year in our journey to reach our "20,000 unit
monthly sales” goal, which was set the year before last, First and foremost, we
must ensure that the Global Convention, to be held in July at a grand venue
in Las Vegas, will be a success. The groundwork to realize these goals has
already been laid with the opening of branches in both, the great country of
Russia and the 2nd most populated country, India. With these steps, our
bases have now been established In 22 countries and it is no exaggeration to
say that the stage for all of our distributors now reaches across the globe, We
are here to support every one of you in your distribution efforts. Let's unite to
achieve the goal of “20,000 unit monthly sale” and work hard together ta
spread the "Circle of Compassion” to the world so all may achieve the “True
Health" they deserve!
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USA
©Los Angeles (Ot > HILR)
4115 Spencer Street, Torrance,

CA 90503 USA.
TEL (1) 310-542-7700 FAX(1) 310-542-1700

@ Seattle (¥ 7 b L)

19009 33rd Avenue, W, sulte 201,
Lynnwoad, WA 98036 U.S.A.

TEL{1) 425-640-2222 FAX(1) 425-672-8046

O Texas (F¥92)

739 Justin Road, Rockwall,

TX 75087 USA, :
TEL(1) 972-722:7489 FAX.(1)872-722-7402

@) Chicago (¥5 )

1154 5EImhurst Road ML Prospaect,

L 80056 USA.

TEL{1) BA7-437-8200 FAX{1) 847-437-8201

@ New York(=a2—3—7%)
36-36 33rd Street, 1st Floor Suite 101 Astoria,

NY 11106 USA.
TEL{1) 718-784-2110 FAX.(1) 718-784-2103

@ Florida (U %)
8803 Futures Drive, Unit 01, Orlando,

FL 32818 USA
TEL{4) 407-601-6963 FAX.(1) 407-730-3335

@ Hawaii (\7)

Ala Moana Paclfic Center, Suite 711, 1585
Kapiolani Boulevard, Honolulu,

Hi 96814 USA.

TEL(1) B08-249-5300 FAX.(1) BO8-848-5336

Canada
€ Vancouver(/t> o —Jjt—)
Sulte 678-5900 No.3 Road Richmond,

BC V6X 3P7 Canada
TEL(1) 604-214-0065 FAX.(1) 604-214-0067

©Toronto (ko> k)

75 Watline Avenue, Sulte 138 Mississauga,
ON L4Z 3E5, Canada

TEL(1) 805-507-1200 FAX.(1) 905-507-1233

{Mexico (A1)

Commercial Plaza Tanarah Avenida
Vasconcelos 345, Colonia Santa Engracia 86267
Mexico

TEL.(52) 81-8242-5500 FAX.(52) 81-8242-5540

) Brazil(75vL)

Rua Joao Dos Santos, 532 Jardim Santa Rosalia,
Sorocaba, Sao Paulo 18090-040, Brazil

TEL(85) 15-3033-4131 FAX(55) 15-3034-4100
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@ Enagic Inter

(P Germany (K<)
Immermannstr.33 40210 Dusseldorf

Tellao %
TEL (48) 211-9365-7000 FAX(49) 211-9385-7027

EBltaly(51UP)
Vla Roccaporana 40-42 00191 Roma ltaly
TEL.(39) 6-3330-670 FAX.(38) 6-3321-9505

(L France (75>2)
24 rue du Banquier 75013 Paris France
TEL(33) 1-4707-5565 FAX.(33)1-4707-5696

(5 Romania ()L—v=7)
Brandusalor nr68-70 6th floor 500397
Brasov Romania

TEL(40) 37-1350-042

Email: Romania@enaglceu.com

(O Portugal GRIL = HIL)
Avenida da Franca, 735 4250-014 Portugal
TEL(351) 22-9688-430 FAX(351) 22-9698-435

() Russia (R&7)

Letnikovskaya sir. 10 bid, 4, floor 1, 115114,
Moscow, Russia

TEL(7) 485-988-02-05 FAX.(7) 485-088-02-08

Philippines (71 VE>)
Unit 3-4, 16th Floor, RCBC Savings Bank
Corporate Canter, 26th and 25th Streets,
Bonifacio Global City, Taguig City, Metro Manila,

Philippines
TEL(B3) 2-5619-5508 FAX(63) 2-519-1823

Singapore (¥>#H-I)
111 North Bridge Road, 25-04 Peninsula Plaza

4179098 Singapore
TEL(65) 6720-7501 FAX(65) 6720-7505

Malaysia (¥L—7)
Unit No 25-6 & 27-6, The Boulevard,
Mid Valley city Lingkaran Syed Putra,
58200 Kuala Lumpur, Malaysia
TEL.(60) 3-2282-2332 FAX(60) 3-2282-2335

Indonesia (4~ K& P)
The Plaza Office Tower 22nd Floor, JI. MH,
Thamrin Kav. 28-30, Jakarta 10350 Indonesia
TEL(62) 21-2992-3111 FAX.(62) 21-2992-8111

Thailand (%)
44th Floor, Park Ventures Ecoplex 57 Wireless
Road, Lumplnl, Patumwan, Bangkok 10330
Thailand
TEL (66) 2-116-3050 FAX.(66) 2-116-3044

South Korea (i)
7F 118-3, Nonhyeon-dong, Gamgnam-gu,
Seoul 135-010 South Korea
TEL(82) 2-546-8120 FAX.(82) 2-546-8127

Taiwan (&%)
Nanfing East Road, 3-337 12F B Room

¥iong Shan Qu, Talpei Clty, Talwan
TEL (B86) 2-2713-2036 FAX.(886) 2-2713-2038

Hong Kong (F3#)
Unit 1617 16th Floor Miramar Tower 132
Nathan Rd. Tsim Sha Tsui, Kowloon Hong Kong
TEL.852) 2154-0077 FAX.(852) 2154-0027

Mongolia (> 3)L)
Sukhbaatar district 4khooroo 5-kheroolol Saln
Noyon khan Namnansuren Street 37 Building
Ne,1 Mongolia oy
TEL(a78) 7012-7778 FAX(976) 7012-7708

India (> F)
The Millsnia Tower B, 4th Fleor, Unit401, No1 and 2,
Murphy Road, Ulsoor Bangalore 560-008 India
TEL (01) 44456-82110 FAX{91) 44455-72119

I Australia (A—Zr3U7) -
Suite 15, 33 Waterloo Road, Macquarie Park

NSW 2113 Australia
TEL(61) 2-8878-1100 FAX(61) 2-9878-1200



Happy New Year 2016!

Visting to Enagic branches arround the wold.
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Happy New Year 2016!
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World Event 7-ik1avk

o COMING SOON

Tne Enatﬂuc 2016 Global Gonvention

from 26-28 July in Las Vegas!

TH26~28H SANHARATITF+Iv9201670—/NIb-aAURV A, EhfE!

e .
see® 8

2016 Enagic

Glohal Convention in Las Vegas
Mandalay Bay Resort & Casino

July 21 s. 28

The Enagic 2016 Glohal Convention
will he held at the Mandalay Bay
Resort & Casino in Las Vegas Nevada,
from 26-28 July! This is a massive
once-a-year commemorative event
for distributors all over the world.
See helow for an event overview and
main details. See you all in Las
Vegas!




New Year Special Appendix

Global E Friends’15
Summarized Edition

As the crew of the “Enagic Ship,”
let’s unite together and set sail on the
journey toward global success!

HREEDLIELE
“TFYvZAOMEE L THIRL .,
7a—NNEEBEBIKRD,
SHMML LD !

" What We Set Out to Achieve ,
brLESHDETED

A2 MIELIT Realizatio
BEORE Physical Health
BEDHE  Financial Health
DO Mental / Metaphysical Health

5D®MWIT  Five Kinds of Kangen cn"TE"Ts

1. 4BH0BT Bodily Constitution Kangen
2. BFETHEINIBZDRIT Fair & High Income Kangen
3. UFILFALDRTT  Quick Return Kangen

4, B (1813) DT Appreciation / Compassion Kangen
5. g~ DOMIT  Social Support Kangen

PAGEG
Global Focus on

What the Leaders in the
World Have to Say!

RO —F—IcERISERTS!

PAGE11
Kangen Water on the Scene

BITKERAORBMNS

PAGE14

CEO Ohshiro Speaks to the World!
Kigsh HFTES!

Global E Friends 2016.1|5



ing from the Experience and Principle of our Leaders!

Manlee Lessley
<Y lJ_ s LA —
(6A)
[USA/FAUA]

Vol.171 Feh.

Thanks Enagic for Helping .
Me Grow and for Enriching My Life!

blELERRESEAEZEMCLTNE

IFyIIicEm!

Marilee openly shares that her life
before Enagic was difficult. As a single
mother, she lived in a small apartment
with her three children on very little
income and had to borrow money for
the down payment on her machine.

Now, however, she exclaims that
Enagic, "has changed her family’s life!”
Blessed with a great mentor, it took
Marilee just a year from 2013 to reach
6A. What's more, she became one of
our Certified Enagic Trainers and is now
responsible for training other distribu-
tors.

T ) —FAITREICTLETDEFEE
BELAoklIEVI YT =&
LTHWREBICIADFEELEESL
e MARDELBETLOVWEZ B
$Z. LOLWEIFVy4HBTAT
ETBZ TN EREISHET 3.

T —FAEEBS LV —4—
[CEEEN. RENICIZ2013EH50D 1
FERT6AREEL LB T5IC5N
Lne sl BElidT+2 vy SOBE F
L—F—EkY WETRERSHEE
BSIPIceoDTH S,

Share the Principle of Enagic Business
That Will Help You Achieve Your Dream!

BERRIVTCIBIIF VYV IDRRATESSIC

L&HES!

Angela resides in Misterbianco, locat-
ed In the eastern part of 5icily, which
dates back to Ancient Greece and Rome

eras. She purchased her Levelukin 2010
Ang?la_Santoro and started utilizing the electrolyzed
PyPz3 %Y MR water in her everyday life. Inspired by
(e : the benefits it provided, Angela started
[italy./f &) 7] her Enagic business to share it with

many people.
“| talk about the water to everyone,”
"0'.112 Mar‘ Angela admits. With her approach to
- business, she is warking towards her
dream to“build a group of messengers. ”

P
T ——
6| Global E Friends 2016.1

FuIrzstAEY ITREED
BZAFIVET »JIcEATVRS. B
FUo e O—=THEEERUATER
OB BOREZIE2010FIC LSy
oEBAL BEKEFALIZLCSE.
FLTFODAICERS. LS AU EIC
R LIEWEEZ IFIvIETRR
[CERU G LS ICE o

WEZANDELITTVADIEIRE
(HICTERTKOEETECE TS
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e
Hieu Thi Pham
Ea—:Fa1— T7L(BA
Joachim Thien Nguyen
Ya—fh:F4IY - Z1~IY(6A)
[Australia /#—2 3 UF]

Vol.173 Apr.

Isabelle Poche
1AL Rz
(6A2)
[France” 7 3 2 2]

Vol.174 May.

Ta—r )07 r—h AL

(AR E R R R EEEENEEERENENENENENNNEH:.EHN)]

V=Y —IcBEDBILERIRICFES!

Working Towards Our Dream of
Getting “A Leveluk in Every Home!”

M—=RIET1BDLAFVI,EWSBORAEHELT!

Hieu Thi Pham and her partner, Joa-
chim Thien Nguyen, first arrived as refu-
gees after the Vietnam War. They have
had their share of hardships but are
now on their way to achieving great
success with their Enagic Business.

The couple purchased their first Leve-
luk in July 2013. By October 2014, they
had already reached 6A. The couple,
who believe that “nothing can be more
important than a healthy life for your
own family,” is aiming sky high to reach
"a Leveluk in every home!”

Ea—Fa— 7PLthEig—
Al TAIv—a—TIvEhitydzx
F LR TERICEESLTA—X
FSZUTICESTERFLT2AIGH
ZEORMEEVHEZ  VETEISF VY
JIRBEE LTHThEST®H D255,

2ABLRS Y I EBALEDIZ
2013 7 Bl o 1. £ LT14E108 (i
BAhRLGAICHETHECFTATOR
BILE2TREOEILEIRSOE
. —RICT1 B8ORS 2R | |OF
HWTH5.

There Is No Success Without
My Team's Success!

HEOKESLTE? AR ORI EWN ]

4 years ago [sabelle Poche and her
husband, Jean-Philippe Poche, decided
to start their Enagic business when she
witnessed the benefits Kangen Water
had brought to her friends and family.

Her business principle Is simple: " If
my team succeed, | will succeed too! “
With this principle in mind, she contin-
ued to work hard on improving her
training methods and added more
members to her team, resulting in her
reaching 6 A2 in May of 2014.

AN Rz FhAIEEDT v -
EI—jbThEEBICTFIvIEY
FRAICRYEFELTHAEICES, B
RHCOEIRAEBSEE 2D,
BITKDBREPEATLEOREICES
FTEEH st

AHNITALAOE TR AHEIL.
[F—LDPEORHZELNETEED
Rlic oA BIEv v TIVEE. CDE
FcESE FL——vITAEREOY
ECESHTEDHEEEL LIER.
201455 BIC6A2CEELI-DTH S,
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Thanongllt (6A) &
Chamnan 622 &
Wankhwan
Thiemjun

§IvIy YT LT V&

DU FYIry

[Thailand /4 -]

Vol.177 Aug.

8| Global E Friends 2016.1

Thiemjuns’ Family Philosophy -
“Bring Kangen Water Everywhere,
Share Kangen Benefits with Everyone!

—RORY Y —RTIRTOBANRTKRE !

FTATOAICHRORTE!

The Thiemjuns began their Kangen
Business back in April 2012 when they
witnessed the “Water Experiment.”
They were amazed by the power of
Kangen Water and bought Leveluk very
next week, beginning their journey into
the Kangen Business. Since then the
family has been working as a team.

The Thiemjuns' strong vision for the
future comes from their pride in Leve-
luk, “the best water jonizer in the
world”: “We will keep spreading Kangen
Water through out the country. We
believe that Leveluk Is the most neces-
sary device for every family.”

FUIpvERTT I —DETK
HphshiE. 20128 4 BlCEHDIEFES, MK
ORE | EREORE, —RIFBITKDOE
BES LEiclEE, 1 EMBICIE LT Y
SEBALREH>TEY 2 AEME
Ll M. —REF—LTEYVRXAIL
WMUBATELDTH S,

SBOBEHICDOVTIE. MEFRmmK
BOBRHLAS Y 7ERSIT LICHEY
EEEEASEPICBRTAKELSTVL
E*EFT ITRTOREICE>TLATY
SFETICHABEREOTTOS LB
TWhA,

Their Philosophy - Ensure Thorough
Understanding of the Water and Business

2ADEERSFTAEEIRRTFIVERENIC

HFECERLTHE53IL,

Norman and Maxine Lyons, originally
from Jamaica, are now working hard to
spread Enagic In the U.S.Their business

philosophy Is this: Ensure the client’s
Norman W. Lyons (6A3) thoroughtnderstanding of Kangen
Maxine E. Lyons(6A) Water and the business.
J=RVBIFYY  FAA VX Their house, which is located in the
Llamaica/ ¥ v 2+ 7] state of Georgia, is 3,272 5q. Ft. in size
and has 8 rooms. Its grand scale definite-
ly shares the same quality of the houses
“0'.178 se“' featured in our “Let's Visit Their House”
segment. Norman and Maxine, who
attribute their success to the business
and say, “A big thank you to Enagic,” are
currently working hard to reach 6A2-3
and open a Kangen Office of their own.
—— —

SAFVAEAKEGFI v IAHER
NOREFE T RERT A A THREN
[CERFEESERY R TS 2AD
HROMEIE. THREICRERITKEE
JRATSI/EBRLTES5C&IT
H5.

D 3—-VTIMCBBHSDEEIFERE
EH91,000m THEKA 8 DL DD
5. EEMBEER | JMTRM LR
BARAF—IETThEIF Ty I DER
i) &£58% 2 ADSHROBEMIL. 6A2-3%
BERTA T ADRUTH A,

e ——T———




Ta—N)NT7+—HAF

EVRADF—RL Y MEF—LI—TIE!

The Couple's Dream - Quick Achievement

ragus Gabriel Romascan

Lorena Jiménez Munoz
(BAZ)

FZIZ - A7YIN - O¥AH—-3R
Ob=7F-EXAFZ-L=32
[Spain/ 2~ 2]

Vol.179 Oct.

i -":i A _1’
Jahlilawati Binti
Abu Bakar
YrSTF 4 LT FTINHI

(6A)
[Malaysia /¥ L—% 7]

Vol.180 Nov.

of 6A Rank for All of Their Distributors!
2ADMWRTT ATHS< 1HTHRSHMICEA [EB2T

HE565TLL,THD

It only took Dragos 5 months to reach 6A
and 9 months to reach the 6A2 rank. When
asked of his business philosophy that
brought about this speedy success, he
answered, " | try hard to help each client
understand that by drinking the best
water, they are also able to achleve a great
source of income.”

The couple's plan is to reach 6A2-3 by
the 2016 Global Convention. They have
also expressed strong support for their
distributors. “| want to help each of them
to achieve the 6A rank as soon as possible.”

IRFEEERE RS THS FSIRAETA
b5 HATEAICEEL 6 A2TIE
OHATEL.COAE— FRRES
fes LR o—5M< L BIETRED
KEMBT ST L TREDIARL ES
TED. LEVSREENSRENETSHL
SBNTRTE)EBAT
EROBEME2016FEDF 00—/ 0
A3 R 6 A2-3(CHERT
BTETHB.HBBANTATEEN
HTHEL 6AICB2THEST EIE
WS HE~OELBNE 2 AZERSIC
BoTW e,

Mother of Three Reaches

“6A In 18 Days”

YYEARBENF SR8 HHMTEAZE. D

HIREESD!

Jahlilawati Binti Abu Bakar became a 6A
in September, accomplishing this remark-
able feat within only 18 days of her regis-
tration. With such an accomplishment
under her belt, it is only natural to view
her as a fierce businesswoman as she her-
self admits to being very busy. However,
it might be surprising to find that while
waorking as a distributor, she is also a wife
and a mother of three.

Her goal for the near future is to reach
6A5-2, but she has an even more grand
and ambitious goal, " | can visualize that
more people on this planet will be healthi-
er with Kangen Water."

Ve )STF 1 TAIF2015F9 Bl
6AICEE LA FhnidA L RMES
B 18BMTHR LETHRE
ol Y8 HLl3HE—RHOBIE
PIRA—TLBDNEEA3. B
SEMPERICELVAMIEE2TLS
{EWRE. ECAREIFREFELIA
EEOIITAERELEDTHS,

BSOEIRRATIL—TELZV S
T . ET136 AS2EEESHETHE
FICRE\EZZOENHRITKTHADAT
LEEEC! VS BERORE,
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& % 5 8 8 88 808D EETR SR

'wnat's Best for Your Team Members!

“Working in Their Home Country”
Realizing the Desperate Wish of
Immigrant Workers with

Enagic Business!

IFIYIEIRATRRASELS!]
"BETHNE, COHKRESEHEOVREML

Leaving their family and working in
an unfamiliar EnVII’DﬂITIEF'It itis under-

1 standable that many of Philipplnes

Mark C)rlStal immigra nt workers may wish to return
(6A4-2 to and work in their home country.

I=7 - ZURZI At the young age of 16, Mark Cristal

H s had also left home for Spain to earn

[Philippines/ 7« \J £~/] money for his family. He encountered

many difficulties w ile working over-

vOI ‘la‘l nec seas. However, his wish of “returning

Eomtle" came true after he came across
nagic
ark spoke of his new wish, "l want
to be an inspiring ‘model’ for the immi-
grant workers out there and give them
ope that someday they will be able to
wark in their home country.”

 ENAGIC BRANCH INE

FEFEICHELEAGWHBICRHA
TWE 71 VEYORBESBENTT
ENFEEICE > THEEE LV EFE
SMIFHART.

TG UAZIVEALEMAET6ED
EXTEBZEDZANT ICHBEIC
Tofc. FC TOBENERICIZENLE
Lo LA LRO\BE. T Y v LS
SCETIRETHELE | EVCSEENR
Mz 5hlDfk,

BzWE. ThELEENETIV ER
. IFVwHIPIRACETEEAT
AEETELZLVSFEEHBEHE
ElcEZ WL TVS,

Z14VEZSVFFABICY—ERA VY —EA—T 2]

On December 1, the Enagic Philippines Davao City Service Center apened in
third most populous metropelitan area of the Philippines, Davao, which is located
in the country's southern major island, Mindanac.

Recently, the branch Mindanao has been making remarkable progress, achiev-
ing monthly sales of over 200 units and to reach even greater success, they have
decided to open a service center. The center will provide repair and maintenance
services while also offering filters and other attachments for purchase. The facili-
ty can also be used by the local distributors to hold seminars and meetings. With
the addition of this center to the ranks of the Manila office and the service center
in the famous tourist spot, Cebu Island, the base of operation for Enagic Philip-

pines has now expanded to 3 locations.

12B1H. Zr U EEsn =4 +7
BIcHIREEIOWHL/\FIc T+
Gy I E e AN AT —E A

—pF =T LELIE.

B AR GESH R T20068%
HEIGEBEZELNE A TFET
TH. Lo F SDOBEFILAERS LD,
H—ERAta—ERELELT. HEE
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712 —EOARBRFEDIEFL. IR
FEIC&kAdE=F—P=—Fr»7 DM
BELAETY . S -2 7 A BKT
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B KEROREHRS

Singapore/s ¥ # £ =)L

R Y P =
Address: 38 Mosque Street, Singapore
Phone: +65 6220 0093

The ltalian restaurant, Vita Italiana, made its debut in
China Town in July 2015 and Leveluk SUPER 501 was
installed for the restaurant’s opening. According to the
owner of the restaurant, by installing Leveluk, they
hope to improve the quality of cooking and hygiene.

The restaurant is customer friendly with menus writ-
ten in not only English and Chinese, but also in Japa-
nese and Korean. One of the main attraction of the
restaurant, though, is that it is safe and reliable thanks
to the use of leveluk.

\- Osaka Japan/ KBt
Kara Kara Hanare

Shin-Osaka Higashiguchi Branch

o6 340 BRI

Address: 1-20-2 Higashi Nakajima, Higashi Yodogawa,

Osaka-City, Osaka
Phone:+81-6-6325-7887

Barbecue & Hot Pot Dishes Become Even More Delicious with I(anuen Walerl

BTKTHRASMEEELDEL!

Within walking distance from the east exit of the
Shin-Osaka station is where you will find the restaurant,
Kara Kara Hanare/ Shin-Osaka Higashiguchi branch.
Their most popular menu is the Otameshi "trial” Set
(¥ 1,980 per person), which is a course menu with a total
of 8 dlshes |nclud|ng their specialty and main dish, a
fusion of Yakiniku barbecue and hot pot,

In order to add Kangen Water to improve the taste of
every dish and for the purpose of hygiene control using
strong alkaline water, a Leveluk unit was installed in the
restaurant in 2012. They have achieved an overall
impravement by making full use of Kangen Water in
their hot pot soup, miso soup, broth, rice, alcoholic bev-
erages and the cleaning of the ihgredmnts

/ Vlta Italiana

Safe and Reliahle Restaurant in Ghina Town!

FrAr 90 0DRODRERBLAMI 2]

Kangen Water on the Scene

FrAFTE2 2005578 =T Lier2
THEOLAFZ ATH1 B ARUT—F 14—
ERBICL ATy 7« A—/\—501 % 8A L. &
F—lc LB L FOBRREF BTKICLSZFAROED
ML EEBMAICLSER- HEEEEOTSEER
LT DT &

[ELERE GELTTEL BFER/NAYILT
LERCELTHBEAZLIRELPT LI XZLTLS
B AaEVTET s 2 A2 TF—FHE. LSy 7
EERATACETEEROEEE LTHENSTHS,

WARIREOL S SRS TIHEH 5 IEEN
AIRECE C8 <l esAREBE IS REEicl
BASUMT. MO ENEES— ALV I28R
DIBH LAy (19808 A) HiEE,

LAZwy2id. Bkic i 2HEBESROBEOREE
EGRBARKERIC LA HEEEROEMEEBRFLT
2012%E|c@ A, 2A— 7 R0+, 4/ kiR, 7L —
IWEBIBK, BHES R EICETKE ZILERA LM
BELEFTWHA,
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. Mexico/A ¥ 2

Michoacan, Mexico
Phone: +52-443-3146905

Promoting Healthy Living! Leveluk in

10 Shops Across the Nation!

BREACE7IVFIZLI10EMTLASYEERT!

The main store of Vainillachocolate Healthy Bakery
lacated in Morelia, the capital of Michoacan in
west-central Mexico, is combined confectionary,
bakery and cafeteria chain store that has spread to
10 different locations across Mexico. The owner, Fer-
nando Garcia De Alba Zepeda, opened his very first
store in August, 2010.

“Using high class ingredients of excellent quality
and taste and maintaining strong health conscious-
ness. These two are major concepts of the stores,
Kangen Water is a perfect fit” says Fernando.

| . Philippines,”7 1 ) &

For Y=y 7=}

Phone: +83 2- 277-0622

Located on the campus of the University of the Phil-
ippines in the center of Quezon City, is the large shop-
ping mall, UP Town Center. It is there on the 2nd floor,
where you will find “The Clean Plate”, an organic Filipi-
no, Spanish and Italian restaurant. “The Clean Plate”
was opened in December 2014 by the owner, Deo
Endrinal. “The concept of the restaurant is Eco-Friend-
ly and all our organic vegetables and other ingredi-
ents come from local farmers. From washing the veg-
etables to sauce making, we use Kangen Water” says
the chef of the restaurant, CJ. Lim.

Vainillachcolate Healthy Bakery
H"A=ZXFaasT ~ A=A —
Addrass: Av, Vantura Puente 1641 Col. Electriclstas 58290, Marelia,

The Clean Plate

Address: UP Town Center, Katipunan Ave, Quezon City, Philippines

Highest Quality Created From Collaboration of Organic and Kangen Water
A—H=v 2 ERTADIAFTHRUTES R LOHR

Kangen Water on the Scene
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. Okinawa Japanf.ﬂlﬁ
Y7 4 Koza-Mura
a4

Address: 1-11-10 Uschi, Okinawa-City,
Phone: +81-98-932-0179

AEOHEE7 73R KOENMNT!

The owner of Koza Mura, Yoshinori Nishidomari, is originally
from Yonaguni Island, Okinawa, and is a professional singer of
shima uta “the traditional Okinawan folk music.” The main attrac-
tion of this restaurant is the Nagesen “tossed coin” Live, performed
by the professional singers and Tobi-iri “free-for-all” Live, where
any custormer who requests ta be on stage is allowed to perform.

According to the chef, Terumi Nakamatsu, Kangen Water from
the Leveluk is used for broth, rice, stewing and overall cooking at
the restaurant and has improved the taste of all their dishes.
What is even mare impressive is the report that the increase of
battle consumption of Awamori “Okinawan liquor” after switch-
ing to Kangen Water for the water used in their chasers and alco-
holic beverages.

2 USA /7 AV A

A PETFr 245—=>

Address7 231 Harris st. Basalt Co 815621

Phone: +1 970510-5956/ 5957
www. kgenasiancuisine.com

A Restaurant Where Asia Meets Kangen Water

BMEKEFIPoTFAAMATGRTILAMNS Y

Located in Colorado, with a population of 4,000, the
small town of Basalt is where you will find "K'gen Asian
Cuisine”, At this bustling Asian restaurant, you can enjoy
dishes from Japan, Vietnam, Thailand, China and Indone-
sia. The Indonesian owner of the restaurant, Augustinus
S. Suratin, opened in May of 2014. "We use Strong
Kangen Water for washing fruits, vegetables and sea-
foad. Strong Acidic Water for cleaning cookware, floors
and the restroom. For hot pots and the soup for Viet-
namese pho, we use Kangen Water”, Augustinus
explains the different uses of the Leveluk unit.

Demands for Awamori Goes up with the Help of Kangen Water!

K’gen Asian Cuisine

Kangen Water on the Scene
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cEn 0n3h-r sneaks to -.- |

the World!
Highlights from 2013

KSR HRTES! 2015 BKHR

Participants join in with Mr, Ohshiro and his wife in the
perfarmance of “Fukuju-no- Hana" on traditlonal Japani

instrurnents, the sanshin and yotsudakel
(January/Philippines)

*AWI(1 B TIUED)

Energetically creating appeal for the “Realization of
True Health” all around the world!

KRB R A EIE201 5E b RAERVED., T EOREDRR, EIRAMITEUI
L HID ERTREERBN T 2REEMBATHEL .

On January 17, a special seminar by CEQ, Ohshiro and

a “Unification Party” was held at a hotel venue in the

capital of the Philippines, Manila. At the event venue packed with 600 participants, Ohshiro spoke about the
vast future potential and strong hopes he holds for the Philippines.

On February 1, 3,000 people gathered in the middle of severe flooding in a giant sporting arena in the capital
of Indonesia, Jakarta. In a show of deep emotion, Ohshiro spoke passionately about Indonesia as nation with
endless possibility and working together to realize true health!

On March 7, Ohshiro gave a talk in Tacoma, in the state of Washington in the USA. This was a commemorative
speech marking the end of large event that kicked off on March 6 at which Ohshiro called for everyone to come
together at the 2015 Global Convention scheduled for June.

On April 18 he spoke in Hawaii. It had been a long time since his last visit to Hawaii and Ohshiro addressed
the participants with vigor, inspiring them with an energetic presentation. The audience sat captivated, clinging
to his every word. Ohshiro also appeared at an event to commemorate the 10th Anniversary of the New York
Branch on April 24. With approximately 500 people watching on, Ohshiro gave an emotional speech announcing
that, "with your help, we are steadily spreading the "Circle of Compassion.”

June 13 marked the day of the main event, the 2015 Global Convention. 2,300 people from 40 countries
around the world gathered at a hotel venue in Anaheim where Ohshiro spoke of his gratitude and gave an enthu-
siastic shout out to all those in attendance. The 2016 Global Convention is scheduled to be held in Las Vegas.
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Speaking passionately
in Romania!

On August 14, a massive event attended by 1,500 people was staged in the port town of
ing nation of Malaysia. CEQ Ohshiro afforded them high acclaim noting that “Malaysia woul
world in the not too distant future."

300 people from 20 countries across Europe gathered together at an event held in Dusseldorf, Germany on
September 5, to commemorate the 7th anniversary of Enagic Europe. Ohshiro took a look back over its
seven-year history and gave encouragement to the participants, speaking passionately about future plans. On
November 1, Ohshiro made an appearance in Brasov, a city located in central Romania. He was there to commem-
orate the 2nd anniversary of the Training Center established in the city and to attend a ceremony to celebrate
the brilliant achievement of Sebastian Popa, Romania's first distributor to be promoted to the rank of 6A2-3.

At an event to commemorate the 3rd anniversary of the Enagic Malaysia held in the capital city, Kuala Lumpur,

November 13, Ohshiro gave praise to the 2,200 participants for the rapid progress their country had made.
Ohshiro will continue to spread the corporate philosophy of Enagic to the rest of the world in 2016.
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From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 5
Toshio Machara

An* International City " Okinawa

Once Okinawa reverted to Japanese rule, the government of Japan invested heavily in
making infrastructural improvements to the islands. This injection of finance kick started
the regional economy, immediately bettering the lives of the Uchinanchu. Improvement was
seen everywhere roads, communications, education, economy, living standards. But some
basic problems remained unaddressed.

= At one time, more than half of the main island of Okinawa was sequestered for use by the
US military. Today, more than 40 years after the reversion to Japanese rule, the issue of
US military presence remains. It's a concern that is intimately linked to the lives of the
native Uchinanchu and to the politics of the islands.

Leaving that question aside, let us look at Okinawa today. Naha City in particular has

Al evolved into an international city. There is a constant stream of tourists from the Japanese

i mainland, from Taiwan, South Korea, Southeast Asia; everyone comes to play and to shop.

Naha airport has been transformed from a tiny air strip to an international travel hub.

; More than 6,000,000 people vigit the islands every year; the government of Okinawa is
W Ml hoping to hit the ten million mark very soon.

' With a total residential population of 1.42 million, the flow of visitors means that there
are around 2 million people on the islands at any one time. To the west, the shores are lined
with resort hotels and foreign-owned hotel chains; everything is ready and waiting for an
influx of island tourism. The regional tourist board has grand ambitions for Okinawa to be

the next Hawaii. But it's not there yet.
Still, Okinawa has oceans of unparalleled beauty. Prefectural trade and commerce is

booming, creating a market more than able to meet the needs of new generations of Oki-
nawans. Any Uchinanchu who has experienced the islands during or immediately after the
war must surely be struck by the absolute change Okinawa has undergone. In Japan there
is a famous legend, Urashima Taro. He is taken by a turtle to an undersea kingdom for just

three days, but returns to find himself hundreds of years in the future, in a world he does

not recognize. An Okinawan visiting the island after thirty or forty years can surely sympa-

/. thize with Taro’s feelings in a familiar yet unfamiliar world.

s, 50 or 60 years ago, we were children. We could not have predicted what Okinawa would
become. If you are busy thinking about how to survive today, you have no energy left over to
think about what might happen tomorrow. Children were still going to school shoeless.

4 The bags on their back were made at home then stuffed with pencils, notebooks, school
supplies. Or at least, something resembling school supplies. School buildings had thatched
roofs. Or curved tin roofs, surplus to American army requirements.

Tin roofs were hot in summer, cold in winter. The sound of tropical squalls hammering on
the tin roof was almost musical. Days without leaks were to be thankful for. Many school
buildings had thatched roofs, with straw sacks spread out on simple dirt floors to sit on.

Ouenching the Thirst fur
Glohal Success:

They might sound like something out of a history book, but these are the stories (schools)
Ohshiro would have known, too.

@ Author’s Profile ) =

Born in Okinawa in 1941. Maehara graduated from Naha Commercial High School in 1960. After atrending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultant ata
Japanese firm and is also a minister. He is the advisor of Enagic USA.

Other major works by the author : "The Rules of Business Taught by the Bible® /“Quenching the Thirst for
Global Success”

Avallable in all Enagic branches or can be purchased online from http://www.enagic.com

Global E Friends 2016.1
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Singapore, one of the wealthiest countries in Asia, has
the GDP per capita of approximately 60,000 dollars, which
surpasses that of Japan by over 20,000 dollars. Our
6A4-3 distributor, Clement Lee, immigrated from Singa-
pore to Canada and has since then established his Enagic
business in Vancouver, where he currently resides.

He started his business in October of 2006 and his
motivation was clearcut: ‘| saw the potential Enagic
possessed to bring both physical and economic health to
those whao joined.”

Steady Formation of His Own Team

Clement says, “what is important in business is the first
15 minutes.” “Within that time, explain with passion how
promising Kangen Water and the Enagic business is. If
the potential client responds to your wards, provide
further detailed information,” adds Clement.

With his business technique and the organized business
management, which allows his team to continually grow,
he was able to step up and achieve the rank of 6A2-3 on
June in 2015.

The Journey to

[Singapore /3 > HR =)L)

4= | Clement Lee e ﬂ{ -\

SN VISHING 3 & cour 1y witl s family.
B EBIC AR — W ERY

Clement's passion for his business burns even brighter,
‘| feel profound happiness to have been able to come this
far and I'm very proud of myself. It is easier now to
oversee the workings within our organization and this has
helped all of us to work hard to reach a higher goal."

Appreciation for His Upline and CEO Ohshiro!

Clement is now engaged in his mission o increase the
number of his full time distributors. With this, he hopes
to, * help the whole world realize that Enagic is a reliable
and trustworthy company.” He is now pouring all his
efforts in making his Enagic vision a reality.

Before the end of the interview, Clement speaks up, " |
have ta say this before | finish," and adds, *| would like to
express my gratitude to my fellow distributor, Chisako
Higa, and my direct upline, Fumiko Makabi and also to
the founder of Enagic. Mr & Mrs Ohshiro, who is
spreading an important message to the world: ‘Change
your water and change your lifel" We the distributors will
be forever grateful to you."
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Hacchi's Life with KangenWater —————— [3>5D KD H D4 TE,
Clean after Your Pet with Strong Kangen Water!

In our household, you will regularly hear me saying, “so, strong Kangen water is effective for sebum!” or “the cleansing
power of strong Kangen water is incredible!” As you can tell, | have constantly been amazed by the ability of this special
water and it has now become indispensable to our house cleaning routine.

® Break down sebum with strong Kangen Water

Strong Kangen water is perfect for breaking down sebum (natural oil in the pores of our skin) and protein. 5o, it would
be a waste not to make full use of it when removing stains. Just as | say this, look at what | find! My doggy just left a puddle
in the corner of our carpet! The stain stands out when compared to the rest of the carpet and now it has completely

ruined the appearance.

® Incredible stain removing Power!

| guess it's time to call strong Kangen water to come to my rescue! The method is simple:

Just use any dense bristled brush that you normally use far your carpet and scrub away with strong Kangen water!
| know you're all saying, “that's it?" but look, look! The stain is coming off right away(@@) Wonderful | Itis unbelievable,
but the carpet is so clean, it even looks brand new!

= Use strong acidic electrolyzed water for the final Touch
For the finishing touch, to disinfect, spray strong acidic electrolyzed water over the carpet and hang it out in the sun!
The lesson I've learned, and I'm sure you've all learned with me, Is that we should use strong Kangen water in our laundry
and cleaning ALL THE TIME. Oh, and don't forget! If the stain is too stubborn, soak the material in strong Kangen water to

get its full effect!
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,‘ % Expand distributor activity
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e “Health As Top Priority!
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Fire Wong
FFLT IR

Hong Kong
&

Fire Wong started Enagic business from September 2015,
at the same time set a target to being 6A in two months.
Amazingly, he achieved to reach 6A in just one month! In
the meantime, he had to definitely improve his own skills
and expand the team. "After developing a solid base of my
team, I'm just sharing the message of being healthy with my
downlines”, says Fire, expanding his circle between
distributars.
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Welcome New 6A!

_Enagic Community Contribution Report

Mr. Ohshiro donated to his former
high school.
AR . BRICHFIEMNE

{from left) Mr.Ohshirg g
(e s e LB (4 & % R ks uiiE

On November 27, Mr. Hironari Ohshiro visited his
former school, the Naha Prefectural Commercial High
School of Okinawa. For the celebration of the 110th
school foundation Mr, Oshiro handed over a big
donation to the school.

Mr. Ohshiro made a speech: "l have recognized the
importance and necessity of commercial high schools
again, after | have warked in the society. | want to
encourage my juniors and help them as much as
possible” Then, he handed over his donation to the
Principal Mr. Masaki Ohmine for the education of the
students.
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ﬁ g # LUCINDA LIM POH SUAN (Singapore]
= DEREK HONG TACK WENG  (Singapare)
o T (Jagan) = [| BIXUAN (Singapara)
= ANTON BRAHMANTO (indonesial = EMIL GALl BALAN (Malaysia)
* MUKHLIS (indonesial = RECARDO STANLEY FAURILLD {Malaysia)
® KASTOLANI {indonesia) = AARUN RAMPANGAIOUW (Malaysia)
& [SKANDAR MIRZA (indonesia) = KHOO PO HONG (Malaysia)
& HEALTHY WORLD HE (Hong Kong! = WATERWISE SOLUTIONS (Malaysia)
= FARAH NOVIASTRI S.T.P (Indonesia) ® KHAIRLTL MASLINA (Malaysia)
& DR AGLIS SUBAGIO (Inclanesta) RESOURCES SDN BHD
= ARINA MOLITHA (Indanesia) « 800N BEE YEAN (Malaysia)
= (V. VISIMUDA AL-FATIH (Indarsta) = RABA'AH BINTI KART (Malaysia)
= |ZZ] LADIES' {Hong Kong) = TUTI WINDARI SETIANINGSIH  (Indonasta)
= YEUNG YIN SHAN {Hong Kong) = JDAN HELBY HUANG {Indonesia)
= HEBRON ALTAR(HKILTD (Hong Kongl & TENANG BENG SUN (indonesia)
® LEGRO ENTERPRISES INC - us4) = RICKY ANTONIO ST (Indonesia)
 LINILIFE GLOBAL (UsA) = JUSMAN (Indonesia)
* MICHAEL JAMES ENRIQUEZ  (CANADA) = ENDANG ASTUT] (Irclonests)
* CMY DESIGNS INC (CANADA) HARIYASWATI
* |610682 ALBERTA LTD (CANADA) = 'V, DUNIA BARU (Indonesia)
® JUAN GLIO (CANADA) & JONG TIHUNG {Intlonesa)
= DALIIRO SAKITA (Brazl) # SURIAMAN SINAGA (Inclonesia)
= MELESIN LACORTE (Prilippines) = DEDY AZHAR {inclonasia)
* CHERRY LYN CAMACHO 2 (Philppines) = NURIAH SAADAH {inclanesia)
* ALAN TALENS {Philippines) = MERI PUJLAWATI {indonesia)
+ JONATHAN BELTRAN (Priippines) = NUNC SERGIO MEIRA DA SILVA (Portugal)
* NORMA MAGPANTAY (Philppines; = VIORICA ROMASCANL {Romania)
* ROCKY LAMPITOC (Phiippines) = EDWIN BULAON (Germany)
* (ERLITA DEALA (Phiippines) = SAM DELICANA (Germany)
= [EROME CHIU (Philppines) = GABRIEL ROMASCANU {Romania)
= ZENAIDA MIRANDA (Fhilppines) = KIERAN FARRELL {Irelsnd)
= XIAD MEI ZHONG (Australia) = [ICARET CORNELLA (Rormania)
= VAN THACH PHUNG {Australia) » ARANCHETTI ELENA Italy)
= NIVEKCINDY PTY LTD {Ausrralisl = VALLIS R KOLBECK usa)

Congratulations for Reaching 6A! :
November 2015/ Our new 6A and ahove distributors

= CHRIS JOHANSON (USA) « (V. ANGGA KANGEN (Inclanasia)
& KANGEN CARLOS.COM LLC  (USA) AMAZING TEAM
= JAMIE L BALDERAS (USA) = LORENA JIMENEZ MUNOZ ~ (Spain)
= ANDREA DANIEL (LIGA) = [JANTE CALINISAN (Canada)
= LORAINE R WALSH (USA) = SHAWN BROWN (UsA)
* [ASNA DZAFER (USA) = WILLIAM CARLOS GONZALES  (UBA)
* THOMAS DUSTIN ENGLERT  (UsA) + TAMI M POHLE (LUBA)
& MIMI T HO (LSA) & ARMANDO MAGPANTAY {Philippines)
e ESTELA SANDOVAL (USA)
= ASHADI RAWANG (Ihdonesis)
= MARIA DATAN (LUSA)
= HARRISON BAGDAN (USA)
GA2:
* POWER TEAM GLOBAL INC {USA)
® JESUS VILLENA (Phillppires)
* THE SMARTBUY COMPANY {Malaysia)
P ® SHOLEHAN (Inclanesia)
ﬁ‘ L ;;_ = KAZUD SAKITA JUNIOR (Spain)
s [§ 2 MIRY. ; s KANGEN CARLOS.COM LLC (UsA)
DKNORNWTERPRO  tigrong * DESRESINBLIO  Grwins
* KHAERIYAH (Indlonagia)
& TAO WAL HING ANNE (Hang Kaong)
* POWER TEAM GLOBAL INC (LISA)
= [OF MHAMED (CANADA)
* SHIGUEKO TAKEMURA SASAK] (Purtugal) : K
+ ANNA LOLI VILLENA (Philippires) —&Az-é—— .
= [ELIA MAGTIBAY (Philippinas) * EFREN FORTUNA {Philippines)
= RAYMOND RAMPANGAJOUW  (Malaysia) = DAPHNE SUMBILLO {Philippines)
@ MICHAEL
= DR MUHAMMAD ASMI {Indonesia)
= HARDIYANT(O {Indanasia)
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