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Enagic distributor, Rachelle Alilio, is from the Philippines
but eurrently resides in the ltalian capital of Rome. About 10
percent of the Philippines’ population (approximately 10
million) leave their homeland to seek employment overseas,
and Rochelle is one of them. While working in ltaly, in May of
2012, she purchased a Laveluk unit through an introduction
from a friend. Initially, her interest In Kangen Water was
solely based on Its health benefits, and she was noet looking
into starting a business. Even so, with the encouragement
from another distributor, she decided to join Enagic and as
she began to put serious effort into expanding her business,
she was able to quickly reach the rank of 6A In 2014, Current
ly, she is at the rank of 6A2, but when asked of her goals for
this year, she determinedly replied, "Achieving 6A2-3."

Rochelle's business philosophy s clear and to the paint,
“Sharing the success with friends, family and everyone in my
life." The driving force behind her business may be her active
and hospitable personality, enjoying any social interaction
even with people she has only Just met. (Cont'd to P5)
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Indonesia

Venue Overflows with 2,000
Participants at Large-Scale Event!

On May 4, an amazing 2,000 people gathered for an event held in Jakarta
and organized by the team 501 System Indonesia, which is composed of the
country's leading distributor, Joko Triyadi (6A9-3), and the BA distributors
under him. As the event was named Resolution Day, one distributor after
another stepped up on stage to express their resolutions for the business,
inspiring all of the participants. Joka's words further encouraged the audi-
ence when he spoke strongly of the philosophy and importance of the
Enagic Business. The event was a wonderful opportunity to solidify the
unity of Enagic Indonesia as they gain momentum in their quest for success.

Leading distributor, Joko Trivadl, speaking passienately on stage

’ Philippines

Jayvee Pacifico Sends Large Donation
of Shoes to Children in Philippines!

The first in a series of donations came about when one

Enagic USA employee learned of the hardships the chil-

dren of Samar Island were facing from the grave damages

1 caused by a typhoon. He shared his concern with Enagic
adviser, Toshio Maehara, who then organized fund-raising

activities at his church for the children's school supplies

and was able to accumulate and send $600 to Samar.

; Later, when they received a photo of the children, along

with a thank-you letter, the employee was shocked to find

layvee Pacifico 6A85) gt that the children were all wearing sandals because

they were unable to buy any shoes. When he spoke of the situation to the U.S. lead-
ing distributor Jayvee Pacifico (6A8-5), originally from the Philippines, it led to the
large donation of shoes.

Learning about the condition of the children in Samar, Jayvee contacted his down-
line who happened to be the owner of a shoe factory. Luckily, the owner agreed to
provide shoes inexpensively, and a large amount of shoes (enough for 600 children)
were sent to an elementary school located in the western part of Samar Island,
Jayvee, who had used his own money to pay for everything, including the shipping fee,
says, “Nothing makes me happier than to be able to help these children, even a little.”

%SA

4-Day Training Session Held
by Mr. Isohe in New York!

Master of Global Training, Katsumasa Isobe, who led the April business
training session in Richmond, Canada, has recently held Trainer's Training
sessions at a hotel venue in New York, lasting 4 consecutive days, from May
26 through 29.

Though the participants endured training, which continued for long hours
everyday (from 9 a.m. until the evening, with only a lunch break), many had
only appreciative comments to share, ‘It was thoroughly fulfilling and worth-
while. We will definitely incorporate the lessons we have learned here to fur-
ther our distribution efforts. We are grateful to Mr. Isobe.”

2 | Global E Friends 2016.6

appy children holding up their gifts

Master of Global Tralning, Katsumasa lsobe, givl
at the event

This Is also.a part of the training session.



The Enagic 2016 Glohal Convention
will be held from 26-28 July in Las Vegas!
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Distributor Campaign “Cirgue Du Solell Michael Jackson ONE”
show has started from March 1, 20161

You will get 1 ticket to “Cirque Du Saleil Michael Jackson ONE”
show on July 26, 2016 2:30PM for every three direct
machines sales of Leveluk SD501, SD501 Platinum, SD501U,
K8 or Super501.

This campalgn will end as soon as 400 tickets have run outl!!

This campaign is only for participants of the convention.
One more campaiun for the Glohal Convention in Las Venas!l!
For more information, please visit the official website
https://www.enagic-convention.com/
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Shaw Fung Chin va—77v7-7v
[Malaysia/ ¥ L—27]

Breakin

Recelving 6A4-3 certification from Mi. &
Mrs. Ohshiro at Enagic Malaysia’s 3rd-Year
Anniversary in January
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The state capital of Sabah, Malaysia (well known for its
World Heritage Site, Kinabalu National Park), is Kota
Kinabalu, It is the largest city on Borneo lsland, with a
population of about 470 thousand. It is also where you
can find Shaw Fung Chin, currently at 6A4-3, who
purchased his first Leveluk SD501 unit in September of
2011,

In the beginning, Shaw was content as just a regular
user of the product. Although, after he started to hear
praises from his friends and family of how “great” they
found the Leveluk to be, he realized that, "the distribution
of such a product would be meaningful and fulfiling." This
led hirm to join the Enagic Business in March of 2012,

Speaking of the Promising Future with Enagic

After becoming a distributor, Shaw made astonishing
progress in his business, reaching the 6A rank within
only & months. Despite achieving this phenomenal
result, he speaks of the many obstacles he ran into only
after becoming 6A, on the journey leading to his
current rank.

The Journey to

B3

“Without realizing it, many peaple set their lives within
the boundaries that they feel the safest and most at
ease with. Breaking them out of their comfort zone was
ot easy,” Shaw speaks of the typical issue he faced,
He also adds that the key to helping people get out of
their comfort zone was "the fulfilling and promising
future of the Enagic Business."

Unleash your Full Potential!

Shaw conducts his business following the basic concept
set by Enagic, as he leads True Health 9.5 International,
the team he established with his wife, Lies| Tia. His
business philosophy is simple and clear, “shed a light on
the potential each person possesses and inspire
confidence.”

Shaw reached the rank of 6A2-3 during fall of last year.
When asked of his goal for 2016, he resolutely replies,
“Definitely, achieving 6A5-4." "It has been a dream come
true to have reached my current rank, 6A4-3. But the
Journey has just begun,” Shaw adds, as he sets his eyes
on a far reaching future.
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Five Kinds of Kanc

True Physical health S{kDf@mE 1 Bodily Constitution Kangen 1 & 0@ 4 Appraciation/Compassion Kangen 4 Wi () O#tt
True Financial health REOMSM 2 Fair & High Income Kangen 2 4P cRmaa®T | 5 Societal Support Kangen 5 i S~ ORT
True Mental / Metaphysical health OIS 3 Quick Return Kangen 3 UPNE1 LOAE-FT

@ Arakaki and Sadoyama To Play in
Junior Golf World Championship

The 2016 Toyota Junior Golf World Cup, which will be held from June 14
through 16 in Aichi Prefecture, is a world team trophy championship for
junior golfers 18 and under. Of the 3 girls that will be representing Japan, 2
are Enagic Golf Academy students, Hina Arakaki and Riri Sadoyama.

Out of over 60 national teams from the preliminary round, 15 boys and 9  Hina Arakaki (left) and Riri Sadayama, wha play on
the International stage ©JUGA

girls junior national teams have moved up to compete for the honar of
world champion. There are team and individual games and last year,
Japan's boys and girls teams both managed to achieve a double crown. A
heated play from Hina Arakaki, who contributed to last year's win, and first
time participant, Riri Sadoyama, is highly anticipated.

X 3Hong Kong Team Visits Okinawa and
Osaka Factory!

From May 10 to 12, a team of distributors from Hong Kong visited the

4 5

ether party  with an unexpected Visit from

Osaka Factory and each establishment owned by the Enagic Group. In Oki- ™ < ohshiro (Nago City

A gef-tog

nawa, they visited Enagic Golf Academy, Sedake-No-Sato, Ukon Factory in
Nago City and also Natural Hot Spring Aroma (Ginowan), Enagic Prawn
Farm (Uruma), Enagic Bowl Mihama and other related sites. At the Osaka
Factory, they experienced the essence of “Made-in-Japan” and they closely
observed the production process of the Leveluk series.

Intensely ohserving the last
assembly line of the Leveluk units

GLOBAL FOCUSON

cont. from P1./

(Cont'd from P1)

This year, Rochelle opened her own office, Kangen
Qasis, in the small town of Agoncillo, located on the
western shore of Taal Lake in the Batangas Province,
She explains her reasons for opening a Kangen office
in this area, "Agoncillo is my hometown and my family
still lives there, Though | am living in Italy now, | have
never forgotten my home. Together with my friends, |
want to help as many Filipinos as possible.”

Of course, Rochelle is actively promoting Kangen
Water in Italy within the Filipino community, and her
team has grown quite large. “Both of my teams, inltaly
and the Philippines, will wark even harder to expand

the business,” said Rochelle confidently, She also . s

Italy spoke of the faith she has in the CEO, Hironari Ohshiro, '
R e Alili "Whenever | have the privilege to meet the CEQ, lam
DCh%ﬁLez 0 always inspired by him. He is a great leader and a Rochalerartciotred e Sl

mentor in my life.” Convention held last year in July with
her team from Italy.

Global E Friends 2016.6|5



From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 10
Toshio Maehara

Lessons of Poverty, Lessons from Mother

One of the requirements for success is good fortune—or luck. The temptation is to assume that
good fortune is quite outside one’s own control. Personally, I think that the things which come into
our lives are more than simple coincidence.

So Ohshiro managed to survive two near-deaths. His third near-death experience is detailed in
the episode on Losing the Video Tape Wars, coming later in the book.

Ohshiro’s family was poor, like most others at the time. They were self-sufficient, growing what
they could on a small farm. They had nothing to trade for money. It was a hand-to-mouth existence,
each day a struggle to get to the next. There was no hope of saving for the future. Ohshiro was one
of six children; he had two older brothers, one older sister, and two younger sisters. His father’s

\ health was poor, meaning that his mother had to raise the children virtually alone. They did not
enjoy three meals a day; they would be lucky to eat once. The children had to learn to go hungry
from a very early age. Illness has always meant finding money to pay for insurance and healthcare.
But illness was something that people in poverty just had to learn to live with. These early experi-
ences drilled into Ohshiro the importance—the value—of being in good health.

Ohshiro always talks of his mother with great respect. Despite the difficulties she faced, his
mother never gave up, no matter how great the struggle or how abject the poverty. In his later
years, recalling how determined his mother was would point Ohshiro in the right direction on his
path to success. Poverty is inconvenient, it robs you of opportunity. But it was Ohshiro’s mother,
with her warmth and affection, who enabled him and his siblings to forget about their poverty. His
mother taught Ohshiro how to be considerate and compassionate to those around him, despite his
poverty. She also taught him, through example, the importance of not limiting himself. Enagic’s
corporate motto is “communicating kindness”. The compassion of his mother seems to overlap here
with the corporate compassion seen at Enagic. Many of the corporate social actions launched by
Ohshiro, some of which will be introduced later, are indicative of just how deeply he was influenced
by his mother.

{ Ohshiro’s family home is in a secluded mountain location. It is tiny—seemingly no bigger than
: the average American garage. But it was here, in this tiny, noisy home, filled with six children, that
Ohshiro grew up. I have visited to India and Bangladesh and have seen entire families living in a
K, single room. Ten or more children might be packed into each tiny dwelling. When I saw Ohshiro’s
home in front of me once again, it reminded me of nothing more than the cramped homes I saw in
India. Nobody lives in the Ohshiro family home now, but a large photograph of Ohshiro’s mother
still hangs on an inside wall, and great care is taken to keep it the way it used to beout of respect for
her. The outside walls of the house are painted in pale blue, the Enagic brand color. This is where
Enagic was born; whether consciouslyor subconsciously, it is here where the past and the present
intersect.

l_;lwnrhm,‘: the Thist [or

L @ Author's Profile

Born in Okinawa in 1941. Maehara graduated from Naha Commercial }Iigh School in 1960. After attending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultantata
Japanese firm and is also a minister. He is the advisor of Enagic USA.

: Other major works by the author: "The Rules of Business Taught by the Bible” ~"Quenching the Thirst for
BrGlonal Suecess”  Global Success”

Available in all Enagic branches or can be purchased online from http://www.enagic.com

6| Global tf Priends 2016.6
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Enagic Kangen Rice Project

IFoys@anR7057b

Leveluk Super 501 at Full Throttie!
Seedlings Steadily Growing in
“Electrolyzed Water Farming”

LASYHIZA—)—501H7)LEEE!
IBERIcE > “BAgKHRIE" DR

Super 501 Installed in the workshop next 1o the
water storage tank,
W 2 BT L AR R AR A —/ V=501

Conducted by Ido Agriculture, transplantation of the “Electrolyzed Water Farming” in Kanagawa Prefecture was in
full swing in the month of May. In rice farming, one of the most important processes is the rice seed disinfection.
For the cleaning and disinfecting of the rice seeds, the Leveluk SD Super 501 was kicked into top gear as it generat-
ed acidic electrolyzed water, a “Designated Harmless Agricultural Chemical” approved by the Ministry of Agriculture,
Forestry and Fisheries and Ministry of the Environment for its sterilizing power and its harmless effects on the human
body and the environment,

Although the height of transplanting season is in May, Ido Agriculture began transplanting on April 10 (nearly a
month earlier than the rice paddy using agricultural chemicals), and they will continue until the beginning of July. The
father and son team, Toshihiro and Tetsuya Ido, rushed about the wide paddy fields working hard at transplantation.

To find out about the condition of the first set of seedlings after 40 days, | visited the site in Late May. All of the
seedlings in the paddy reserved for regular observation (Paddy A), grew to around 30 cm tall. Since these seedlings
were raised to around 12 e¢m in a greenhouse seedbed before transplanting, it would mean that these seedlings grew
20 cm in approximately 40 days. [t seems they are growing steadily and without any issues.

In the other farmer's paddy, which is using agricultural chemicals (Paddy B), the seedlings transplanted during the
Japanese holidays in early May were also observed to be growing taller. However, it is the distance between each
seedling which is particularly interesting. It was obvious that Paddy A was much more sparsely planted than Paddy B.
This indicates that more were able to be planted in Paddy B, because the seedlings were placed closer together.
| was told that, although it is too early to tell now, as the plants grow thicker, the difference in the “fullness” of the 2
paddies will become evident. Also, the widely spaced and more sparsely planted Paddy A will grow to be more abun-
dant than the closely spaced Paddy B. Unlike rice seeds disinfected with agrochemicals, there was no damage found
in the rice seeds disinfected with electrolyzed water. Because of this, the seedlings will be able to grow into strong
rice plants. We shall see the proof of this claim in 2 month’s time.
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Hacchi’s Life with Kangen Water [B>BEDTKDBBEE,

Let’s use strong acidic electrolyzed water to combat mold
in the washing machine during the damp wet season!

Japan has just entered its wet season. This season is similar to the very humid climate of South East Asia and Central and
South America. One thing that commands our attention throughout this season is combating mald. This includes food
preparation areas such as the kitchen, as well as the toilet and around the bathroom etc.

= What is “that smell” coming from the washing machine?

Our washing machines that work hard every day command particular attention. Have you ever thought “what is that
smell” the minute you open the lid to your washing machine?

It is very likely that that smell is mold. This smell becomes more noticeable during the wet season in Japan.

While it is easy to notice the buildup of dirt on the surface of the washing machine and can be removed with regular
cleaning, it is not so easy to do the same with the reverse side.

= Ways to combat mold

The washing machine in our home comes with a “tub clean” button and the user manual recommends cleaning the
tub once every two months using “oxygen bleach” . The easiest way to combat mold is regular cleaning. Anather way
to "combat mald” is to use the appropriate amount of detergent when doing your wash to ensure there is no residual

powder.

® Using strong acidic electrolyzed water

An even more effective method is to use strong acidic electrolyzed water to clean your washing machine. If possible, it

is best to leave tepid strong acidic electrolyzed water in the tub overnight, however if this is not possible, spraying your
tub is also effective. Find out which method best suits you in using strong acidic electrolyzed water to combat mold.

DAY AGHDEEIEDHEM RS RBL 1T/ K T!

BEELEVNEIEROSMICAVE
L7z, W7 I 7Pk OgR e o &
OSBRI TWET. FALGENRTY
hESEFEIONAEWE LR
57, ChidB~ L 0EESEFRT LA
D& FTLPREBEYVEEESANT
IEHVEHEA.

WEEBD“BORN(E{T?
RTEACARLOANABHEICEST
WABRIAERITT BRI TS <L
CHRREOT AR L Teh, AL
R51:85 | E B TEFENTTH?
FNTEHEDRNTT, BRTIEH

MRHCCND RN ESVECBYET,
TLELRERORED LOFNIER
TERICL. CESDICHENDZEDT
FET.LHOLEROEAIEEEL,
FOIMBICHEBRTEREALR,

BT AEHE DVWBWNS
HARTETWSEICIE
iz EWAIREVEDNTVT. 28
Bl 1 B MERESE.E 1 :AN
THEMOBRBETAESIC, &8
AEICENTHBYET.
HERBOERFCOEREN TS
WIS HETLES. e, BEBO%

O WICHHER R TR
BEWNEIICT R EW2TTEETh
EXRE|CESDEESTT.

WISER M ERKDOERE
THICLopWL TSN ZIE, i
HEARKICLSHERDEFANTT.
TENSKEEICIZADYES - IhE
HEEKE—RIZ>THELLEVLDTT
DEELSATL—TREITENE
BHUET, [H ERE | (CIEo8E TR
KEBMICENELEDTT R,
ErAEHDELBHELEN~]

Global E Friends 2016.6 9



\

_

Indonesia
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PT. KANGEN CENTER INDONESIA
Address: Jin. Multatuli, Kompleks

Multatuli, Indar Blok FF no.28 - 29

Medan 20151

The hasic policy for our office
IS to “provide superior products
with superior service™!

A7 4 ZDBER)V—RBIEEORBICBBEOY—EAZ!,

Office awner, Janny Iskandar
A ANERES AN F TR

Medan, the capital of the province of North Sumatra is
the economic and administrative center of Sumatra and
with a population of over 2 million people is the fourth
largest city in Indonesia after Jakarta, Surabaya and
Bandung. This position only clarifies the importance of this
Kangen office in Medan. The owner of this office, named
“Kangen Center Indonesia”, is Medan-born Janny Iskandar.
Janny is married with two children and purchased her first
LeveLuk machine in April 2014 due to its "health benefits".

She then started out in business with Enagic in order to
share this wonderful product with more people.

In just eight months, Janny reached the rank of 6A quickly and opened the office just
five months after that in May last year. Working out of this office, Janny plays an integral
role in the Enagic business in Sumatra.

The office building located on a main street in Medan is four stories high, the 1st floor
acting as a showroom, the 2nd floor a seminar room, the 3rd an administration office
with the 4th floor serving as a warehouse. The seminar room is quite large and can
accommodate a maximum of 100 people.

Based on her policy of “superior products must be backed by superior service” this
office takes a thorough approach to product consultation. At the same time, Janny also
has dreams of using this office to “nurture business leaders to take on the world". This
policy is based on her simple yet firm belief that “good things come from a good heart”,
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Visiting Kanaen Offices of the World

Office bullding bearing a massive Enagic logo
ExfiTHurnnI7—258 et 7 AL

The 1st floor simwcases the Leveluk and related goods
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Seminar room equipped with a projector
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Busy showroom space
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Seminars are held regularly
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Kangen Water on the Scene

Japan/H &
Indian Restaurant The exterior of the Subway Tozal Line-Nishi-Kasal
Spice Mﬂng Minamiguchi (south entrance) branch. The main

branch is located near the north entrance of the station.
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Address: 201-5-24-6 Nishikasai, Edogawa-ku,
(Nishikasai Minamiguchi branch) Tokyo 134-0088

LVELARSY 242w 2 LA w B Rrione; Uo-2088-4817
(74 FE PGSR 1)

Health-Focused Restaurant Combining

Kangen Water and Ayurveda
BITIKETP—=AIIAR—FHATRTIEREIR,DIE

Nishi-Kasai, Edogawa Ward in Tokyo is famous for its large Indian population. The
owner of Calcutta, Jagmohan Swamidas Chandrani, is the oldest Indian resident of the
ward. Chandrani who came to Japan in 1978, chose Nishi-Kasal, which is near the
warehouse district of Tokyo Bay, as the base for his Indian tea import business. Since
then, he has become a mentor to the increasing number of Indian immigrants, giving
advice and putting effort into solving any issues arising from living in a foreign land.
Opening an Indian restaurant in the area was part of his effort to help others. i

“At the time, many were having difficulty due to the fact that there weren't any
restaurants in Japan offering authentic Indian dishes. Because of this, | decided to open Calcutta in 1998," said Chandrani.
As the number of Indian immigrants grew, the business expanded to 2 restaurants in Nishi-Kasai, 1 in Shinagawa Ward and
anather in Yakohama.

According to Chandrani, the dishes served in his restaurants are created on the foundation of Ayurveda, a traditional
medicine practiced in India, and are prepared by a chef from his homeland. The concept of the restaurant stems from the
idea, "a healthy diet prevents and cures sickness,” and to further pursue the restaurant’s health-arlented concept, “Kangen
Water” was added with the installment of a Leveluk machine in the Nishi-Kasai Minamiguchi branch in January.

Kangen Water is used in all dishes served at Calcutta, but its effect is especially evident when making the curry base.
Adding Kangen Water into the curry paste, made with sautéd onions and spices, creates an amazingly smaooth base. Itis
also used extensively when making yogurt, the dough for naan and in the chasers. Chandrani emphasizes, "Nothing is
more important than health.”

The owner, Chandranl, with his Leveluk unit
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If you know of any unique use for electrolyzed water, we'd love to hear from you!. BRKO1=—2 LiFAZEEBEH!
@Please send information to the Public Relations Department. Wi LEEE T,/ e-mail kouhou@enagic.co.jp

Global E Friends 2016.6 | 1 [



PAF 17Uy T %\Q_HTENA GIC BRANCH:
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of the distribution industry, 111 ¥ i — : China, Mexico, New York, Los Angeles, Singapore, Italy,
Nihon Ryutsu‘Sa ngyo ' France, Florida, India, Seattle, Russia
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announced the average || = A BT 7SR 700 A YT Rl.av]

maonthly sales figures of 11 ¢
2016 in the category of '/}
"generators of purified | ]
and electrolyzed water.” % 1000
Enagic’s Leveluk SD501 1"
came out on top with a

monthly sales of ¥1.5

billion (including overseas sales), while the second highest was
¥916 million and the third came in at ¥630 million. Enagic's
numbers were by far the best in this category, which is the
direct result of all of your hard work. We are extremely grateful
for your contributions.
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Congratulations for Reaching 6A!
April 2016/ Our new 6A and ahove distributors
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