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Change Your Water,Change Your Life!"

Aim for social well-being !
Let’s Unify!

Obtain True Health and
Weaith Through the Precious
Gift of Enagic!

Balazs W. Kardos (6A2-3)
* &Malgorzata Salek (6a2-2)
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The facility, colored In Enagic blue

Enagic ESPA Main Hall is the core building of the resort located on the premises of Enagic Sedake
Country Club in Sedake, Nago City. The Hall has various facilities including lodging, restaurant, café,
kitchen, archive room, shop for Enagic related goods and even a gallery that displays the photos of
6A2-3 distributors. The facility is ideal for holding seminars and training sessions or even just for
relaxing, as it also provides a large bath hall.

This all-inclusive facility of Enagic Resort in Sedake, Nago, patiently awaits your arrival.
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A photo gallery of 6A2-3 distributors




Enagic Event News
.

Grand Geremony for Opening -
of Enagic ESPA Main Hall in oklnawa!
Participants also enjoy Sightseeing and
Charity Events!

Oct. 27 - Savor Okinawa through Sightseeing and Golf!

On the eve of the Enagic EBPA Main Hall opening event, a tour around Okinawa and a commemoarative golf competition at
Nago City's, Enagic Sedake Country Club, were prepared for the foreign distributors visiting the island. The aim of the two
recreational events was to provide a chance for our distributors to refresh their bodies and restore their spirits from their
busy lives.

The visitors toured the historical heritage site of the Ryukyu Kingdom, Shurei-mon and Shuri castle, and stopped by Enagic
Bowl Mihama to enjoy a game of bowling. In the morning, they also visited a couple of places including the internationally
famous, Churaumi Aguarium. The foreign participants were delighted to be able to experience the “then” and "now” of
Okinawa.

A group of visitors, who instead chose to play golf, was joined by CEO Hironari Ohshiro in the commemorative competition.
They were wholeheartedly engaged in the game as they made their round through the 18-hole course surrounded by the
nature of Oura Bay and the hills of Sedake No Mori. The scores of each player have not been disclosed, as they seem to
have become a "company secret.”

Japan . =

{
TG rayals als of the Hyukyu Klngdnm in front o

P

i
hiz varety of maring HM'_dJ ayed in thgl I-.Haun"i.ﬁql‘ W U amare the visltors:

Global E Friends 2016.11 |3



Before the commencement of the main event of the Enagic ESPA Main Hall
opening ceremony, the overseas distributors visited the Enagic related facilities
located in Sedake, Nago City. The visitors observed the production process of
Kangen Ukon Z at the Ukon Factory and also visited the CEQ's childhood home,
Sedake No le. Then, they moved an to participate in the special training session
provided by Master of Global Training, Katsumasa lsobe. All members gave their full
attention to the teachings of the master.

. After the full schedule of training and touring, the opening ceremony for the Main
e BRI BN T Hall finally commenced. At the entrance of the hall, a ribban-cutting ceremony was
\ﬂi:stlac::rbﬁgie;:;;h;‘producumn of Kangen Ukon £ perfcxrmed by Mr. Ohshiro and the

leading distributors from various
countries. Afterwards, the participants moved into the venue inside the hall
and witnessed a dynamic ritual, the Kagami-wari (breaking open of a
ceremonial sake barrel), which opened up the event.

Okinawan culture was in full display with performances of Ryukyu dance
and eisa warming up the audience. The certification ceremony followed, as
Indonesia's Aditya Novriansyah and Wikan Handono, who have both reached #Faks o A - A
the 6A2-3 rank, and Andhyka Putra Sedyawan, reaching the 6A5-4 rank, were  Master of Global Training, Katsumasa lsobe, holds a special seminar.
presented with certifications and bonuses from the CEQ. As the event wound
down, some of the participants took to the stage to show off their vocal talents, and the party ended in a lively atmosphere as
the song "Fukuju No Hana" was led by a sanshin and yotsudake performance by Mr. and Mrs. Ohshiro.

LA
+ e

{I Okinawan sake or, awamori,of the Ryukys Ohcho brand, s
used for the Kagami-war ritual,

Aditya Nevriansyah (left) and Wikan Handona happlly
accept their 6A2-3 certifications.

A GRAND OFEMING
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Okinawa’s Ishil group also participates In the event Andhyka Putra Sedyawan recelves his 6A5-4

certification from Mr, Ohshiro.

Oct. 29 - Contributing to Society with
Special Golf Competition!

The 5th Special Olympics 2016 Kyushu / Okinawa Golf
Competition was held in Enagic Sedake Country Club. Special
Olympics is an international organization that provides
opportunities related to sports to children and adults with
intellectual disabilities for the purpose of aiding independence
—— = and their involvement in society. The competition was held in
The feading distributors from around the cooperation between Japan Special Olympics and Enagic as part
HRGEOETN Sl Do e of Enagic's mission to contribute to society.
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HORROER Realization of True Health X 5 DD®ETT Five Kinds of Kange

B{EOERE True Physical health ‘l_.._‘_i*ﬂmﬂﬁ 1 Bodily Constitution Kangen | 4 ki (16) MM 4 Appreciation/Compassion Kangen
EFOMEME True Financial health 2OFTHMEORIT 2 Fair & High Income Kangen | (5) Ml @ADRT 5 Societal Support Kangen
DOREE  True Mental / Metaphysical health 3))7)14¢A0A¢~85% 3 Quick Return Kangen

VISITING KANGEN OFFICES OF THE WORLD

| Enagic Base of Operations run
by Married Couple

Hong Kong

Hong Keng has become well-known for the number of Kangen offices
that can be found there, and in fact, it's become a hub for distributors who
are passionate in their business. While most of these offices are run by
teams of distributors, families and siblings, it is also not uncommon to see
offices owned by married couples. Kong Ho Pak and Wong Tin Lok can be
added to that list though, as together, they recently opened an office in
Hong Kong, which they named, Great Cypress Group Company Limited.

Though the two are still young, they have already achieved the rank of
BA2-2 and are leading an enormous group of distributors. The glorious
BA2-3 rank is just within reach for the couple. “We are very happy, since it

11 1)
LS

was one of our dreams to own a Kangen office of our own. We were ESPe- A scene fram the opening party of the new office.
cially touched when many fellow distributors and Enagic staff showed up to  The owners, Wong Tin Lak (3rd from left) and
the opening party in celebration,” said Pak and Lok, The two have gained
the strength and resolution to further expand their business, as they
embark on a new journey surrounded by first-rate comrades.

Kong Ho Pak (behind Lok),

The Leveluk series are displayed on the wall inside
the office,

A=/ TA—=HR AV

(Cont'd from P1)

Although Balazs has now reached the rank of 6A2-3, looking back on his journey, he
admits to encountering various difficulties. He had especially found trouble in the
pitfalls of team building. These pitfalls came in the forms of friction and unnecessary
challenges caused by miscommunication. Still, Balazs is confident in both his team'’s
and his own ability to triumph over these obstacles, “Just as quickly as these moments
arise we quickly resolve them. We Learn, We Grow, We Thrive.”

Overcoming numerous hurdles, Balazs speaks of his vision for the future, “As for my
future goals all | can say is, the future is limitless.” And as for this year's theme of
“Dream Big" he says, “The team and | have =
been reinvigorated by this idea and really
have taken this as a challenge to impact
more people, more families and want to see
\ more communities have access to this

*Canada/H+4 precious gift of Enagic. The vision is to see
Balazs W. Kardos (6A2-3) many obtain true health and true wealtl‘: LY
& Malgorzata Salek (6A2-2) Ieadlnghto an age of prosperity global!y.. x
Balazs is absolutely unstoppable in his Balazs participates in the Las Vegas Convention in July

pursuit for this ambitious and grand vision. ~ with his family. (From left) His brother, Dave, Balazs
himself, his fancé, Margaret, and his mother, Zsuzsanna.
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From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 14
Toshio Maehara

Dreams aren't for dreaming

Hironari Ohshiro, the man this book is about, always saw Okinawa as the center of the world, no

matter how many times he spun the globe, no matter wherever else he went. He quenched his thirst
c for global success right from this tiny island. In 2002, Ohshiro saw his dream take off to Tokyo. The
- next year, in 2003, he set up a small office in Los Angeles. Twelve years later, his business is active
in the States, Canada, Mexico and a number of EU member countries, as well as in new markets in
Asia and South America. He has now introduced Kangen Water® to more than twenty national
markets around the world.

\ "Dreams aren't for dreaming, they're for making come true”, It's something Ohshiro often says.
| We cannot aim for success without having dreams in the first place. But many people see their
dreams collapse and die. How big you dream is a reflection of how big you are. You cannot fit
something large into something small. Everyone knows this to be the truth, and yet still, so often,
this fundamental truth turns hollow when action is required. Having goals and working towards
them is what enables us to gradually turn our small receptacle into something wider and deeper and

large enough for our dreams,

Akio Morita and the men with whom he cofounded Sony had big dreams: to rebuild Japan and
enrich its culture. Their endless energy meant that, after not too long, everyone in Japan—and,
thanks to globalization, the world—had heard of their Sony. Steve Jobs, before his untimely death,
had a dream: to make “a dent in the universe”. A space-sized dream. He wanted his identity to leave
a small yet palpable mark—a dent—in the universe. But has Jobs' stellar record of innovation and
discovery really only left a dent, a fingertip-sized dimple, in our universe? He passed away while still

| young but the legacy of his boundless dream will surely never be forgotten.
f It's been said that more than go% of successful people have dreams and set goals. These aren't the
sort of dreams that pop into your head by coincidence, unexpected ideas as random as the lottery.
Deep down, everyone already knows this. We should have goals in life. We should be working
toward those goals. Ohshiro did, and while there was much to overcome and many dues to pay,
today he presides over a global company. It doesn’t matter if you're from the tiniest island; you can
still trade with the entire world. Your dreams are the propellers on which you can soar to success.

Quenching the Thirst for

Globial Sutcess: 3 )
i @ Author's Profile

Born in Okinawa in 1941, Maehara graduated from Naha Commercial High School in 1960. After attending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultant at a
Japanese firm and is also a minister. He is the advisor of Enagic USA.

Other major works by the author : “The Rules of Business Taught by the Bible” /"Quenching the Thirst for
Global Success”

Avallable in all Enagic branches or can be purchased online from http://www.enagic.com
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Special Events held in 8 Locations across Nation!

From August 27 to September 24, special events sponsored by Enagic Indonesia were held in eight different
locations all across the nation. Each event, which was also timed to coincide with the end of the Islamic fasting
period, saw great success, gathering a total of 1,000 participants. These events were held with the main pur-
poses of providing training for the EBPA, introducing the Demo Kit, and also to allow the service staff to provide
instructions on the use and maintenance of machines. Participants in all locations were seen actively asking
questions and many have praised the events as, “very informative and educational.” It was a fruitful and mean-
ingful occasion for everyone.

mSep. 10 Surabaya, East Java
wSep. 17 Pulau Lombok, West Nusa Tenggara
lSep 18 Makassar South Sulawesi

Locations

.r!lMM RIMALR:

A I-ar-ge number of women could be seen participating at each venue. (Left) Makassar venue and Jambi venue.

Enagic Training News

Mr. Isobe Holds Training
sessions in Singapore!

Master of Global Training, Katsumasa lsobe, held special training sessions
in Singapore, between October 21 and 22. |n spite of the long 8 am. to &
p.m. schedule of the training sessions, the participants gave their full atten-
tion throughout the two days. All eyes and ears focused on the teachings  After the waining, participants enjoy a photo session
pr ovided by Mr. Isobe. with Mr, Isobe (front, 5th from the left)

Correction and Apology — : - —
B LAIE On page 2 of our October issue, we incorrectly reported the price of the
Demo Kit as US$200. The correct price is US$300. We sincerely apolo-

Inc“rrec‘ nrice 'or [ne nemn "il gize for the mistake and any inconvenience it may have caused.

. $HI0FBD2—JTFEF Y k&AL IS %200 KL &8
FEX v FOfifFIZED 2 LELAhEL < 300 KL Ul TEL THIUL £,
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Enagic Kangen Rice Project
IFPyoBR/ATOSIVM

Zero Detection of 250 Agrochemicals!
Electrolyzed Water Rice Farming

BERE250IEBTEEEO!
FKEOQFI/O-TIAOY "5 T ZEMKTEIE

The final stage of harvesting has finally arrived in the rice fields of |do Agriculture. The Kangen paddy using
electrolyzed water (photo ) and normal paddy using agochemicals (photo @) were compared just before har-
vesting. When viewing the photos below, the difference is quite apparent, as the “weeds” which are abundant in
paddy (U (tall plants called millets) are not found in paddy @. No weeds are able to grow in the normal paddy, as
large amounts of pesticides and chemical fertilizers are used. The Kangen paddy, filled with weeds, proves how
safe and reliable electrolyzed rice farming is.

The safety of electrolyzed rice farming has also been proven by science. The rice harvested in September un-
derwent a series of testing at the Environmental Research Center (Ibaraki Prefecture) and has received an all
clear in 250 items of agricultural chemicals, including DDT, as they were “undetected” during testing (photo @),
This electrolyzed water rice farming that is free of pesticide residue, is an advanced farming system that is in line
with the future standard of agroecology.

After the harvest, Ido Agriculture uses a special machine to hull the rice, separating it into brown rice and husk.
When it has been screened for quality and is rid of waste and other foreign substances, it is put through a drying
process, reducing the moisture level to approximately fifteen percent. Then, the brown rice is packed in one-ton
bags and is sent to the milling and packaging company.

The milling and packaging company, Kuriya (Kagawa Prefecture), is a long-established company that has been
in business for 134 years. The Kangen Rice is milled, screened, weighed, packaged and vacuum-sealed there
before reaching the consumers. In fact, Kuriya is so thorough in their sanitation management that they also use
electrolyzed water in the process of sanitizing and disinfecting the facility (photo @). The Kangen Rice created by
the “electrolyzed water trio” of Ido Agriculture (production), Kuriya (milling and packaging) and the maker of elec-
trolyzed water generators, Enagic (sales), will be available for sale around the world starting this year.

"'I.g.z.;, '

Kuriya's packaging maching Is dislnfected
with electralyzed water.
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Hacchi's Life with Kangen Water

Challenge to remove soy sauce stain with strong
Kangen water!

Oops! I've just spilled soy sauce on my clothes. What am | going to do now? It's even worse because out of a number
of liquids, soy sauce is said to be the hardest to remave (TT).

If | don't do something quickly, it will get even harder to clean. But | can’t rub the stain because that is supposed to
make it even more difficult to remove.

= Attempt with detergent and benzene!

The first thing | tried was to lightly tap the stain with a wet towel. Then | put a little detergent on the towel and

repeated the process. To finish off, | wiped the stain with a clean, wet towel, But the stain was still there so next | tried
dropping a little benzene on a towel and tapping the stain with that, Even that didn't work (AA;;).

® Scrubbing the stain just made it worse!

When the detergent and benzene didn't work, | tried putting detergent on the stain and giving it a good scrub. It
must be my short temper, but even though | knew the stain wouldn't come out, | kept on going:
| remembered hearing before that it was good to put strong Kangen water in with the washing so | wondered if it would
work to remove stains.

= How does strong Kangen water remove stains?

Just as | had expected, it worked. The saponification, emulsification, dispersion and desorption action of strong Kangen
water, lifts oil and other stains right from the fabric. All you have to do is replace the detergent you are currently using with
strong Kangen water.

However, because of its strong alkalinity with a high pH, care should be taken when using it with animal fibers, such as
silk and woal. Using strong Kangen water, even | can remove stubborn stains (AA;).
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Ceragem Kangen
Wellness Center

Refresh your Body by Collahoration
of Kangen Water and Massage!

Kangen Water on the Scene

Hamilton center
Addrass: 1367 Upper James St Hamiltan
Phone: (905)296-0433

Canada/#1+ 4

Kmaen B

WFI LNESS

cufagemiangens

Toronto (downtown) center

Address: 880 Bathurst St, Toronto
Phone: (416) BO1-6248

Toronto center

Address: 3880 Bloor St. West, Toronto
Phone: (416)979-8788

BITKEIYH—=IDQAFHRIELEHEDOUTL Y]

Rlchard Cheng, who took part in the

Global Convention held in July.
TADBAAHA DAoL
WFp—=FFriafh

Everyday is a busy day for Richard Cheng, wha is a certified senlor trainer at the
Ceragem Kangen Wellness Center. Ceragem, which is gaining popularity in Japan
lately, Is a kind of therapy using special thermal massage beds. Cheng, however,
strongly believes in combining Kangen Water with Ceragem therapy to achieve the
most effective results. The therapy is offered in each of his five centers, located in
Ontario, Toronto West, Toronto (Downtown), Hamilton, London and Brampton.

Cheng was first informed of Kangen Water by his father in 2009. He soon purchased
Leveluk units for use in the wellness centers and in his home. Though at first, he was
slightly unsure of the water's effectiveness, he quickly became convinced and began to
offer it even to the visitars of his centers. “We wanted to provide the best and
healthiest water available to our customers,” explains Cheng of his decision to use
Kangen Water.

At his centers, customers “tune up their fundamental body systems” by receiving a massage on the thermal bed. Then,
they are given Kangen Water to further stimulate metabolism, which helps to refresh their bodies.
As Cheng continued to offer Kangen Water along with the Ceragem massage in his facilities, he began holding Kangen

Water demonstrations and officially embarked on his journey as a distributor in 2013. "We wanted to share all of what
Enagic has to offer, not just the physical health,” says Cheng. As a result, this year, he was able to reach the rank of 6A2-2
and also managed to tie the knot with a wonderful woman. With all the accomplishments under his belt, it is no doubt that
Cheng considers 2016 to be “a very big year” for himself. Congratulations to Richard Chengl
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MHEFLEHETET,/ e-mail:kouhou@enagic.co.jp

If you know of any unique use for electrolyzed water, we'd love to hear from youl.

®Flease send information to the Public Relations Department.
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Promoting Kangen Water with
Eye-Catching Two-Tone Truck!

Twortone black & white Kangen Truck

6A2-3 distributors, Andy & Carmen

One of our leading Hong Kong distributars, Andy Lau,
who has worked his way up to the rank of 6A2-3, along
with his wife, Carmen, has proven just how committed
he is to the mission of promating Kangen Water. Andy,
who is a fan of pick-up trucks and is an owner himself,
has recently given his already cool ride an even cooler
Kangen makeover.

With the word "Kangen” in black racing across its
white body, the truck has been transformed into a
unique two-tone combination. As it is common in Hong
Kong to see many deslgns and decorations done in red,
the black and white promise to stand out in contrast.
“This design will surely attract many people’s attention
and will help to promote Kangen Water in Hong Kong,”
says Andy happily.

ol

Congratulations!

4 Branches reach nul Goal!
Branches reaching monthly goal

Vancouver, Hong Kong, China, Russia

4\ ENAGIC BRANCH:-

Vancouver Hong Kong

Congratulations for Reaching 6A!

Septemhber 2016/ Our New 6A and Above Distributors

h‘ a & HUR| SANTOSD (Indonesia)
* CV.ZAIDUL AKBAR KANGEN  (indonasia)
* NAIRAC HENRI LAURENCE  (France) s AMAZING TEAM
* FSSELIN POL (Franca) = HERI SAPUTRA {Indionesia)
* PETER GORMLEY {Unterdingdom) = ANTONI TAJUNI (Indonesia)
FREEDOM SOLES & PENTHA BARTHOLOMELS HANDOYO  (inderesia)
= MARTIN BALL (Australs) & ANTHONY WLIAYA (Indonesia)
* GLOBAL WATER SHOW LIT  (Canada) « [IM LIAN CHOW (Malaysia)
® XUE ZHENG YANG (Cariada) = NG AH NYA (Malaysial
# SHIRLEY SIU KWAN TO (Canala} & ('HAN KHIN YIN (Malaysiai
* PENG SHUT XIANG (Chiria) ® CHEAH SAI KEONG (Malaysin)
* YIP KIT YEE {Hong Kong) = CHAN CHIIN MUN (Malaysia)
= LAL 01 SAU {Hong Kong) = TERESITA GUILLERMO) (Philippines)
= CHAN KA YU YUn {Hong kong) = JEA MARIZOL VILLARIVERA  (Philippines)
* DREAM WATER PRO {Hong Kong)  » NORHAYAT] MUSA (Singapore)
= CHAN KUEN (Horg Korg) = SHIRLEY Nt GEK HONCG (Singapora)
* PREMIER WATER HK CO (Horg Kong) = CINDY [STERINA (Singapors)
NG CHA HON {Homg Kong) & JERCME |, HERBERT {usA)
® KEI LEUNG WATER CO {Hong Kong) = MARITA P ESELLER (USA)
* BUBBLY BUBBLE/ LEUNG  (HongKong) = PHYDRO HOLDINGS LLC (LUSA)
YEE LING EILEEN = FAUSTIN B. CHOPRA (UsA)
= WONG MEI LING [Horg Kong)  « REBECCA A LOPEZ (LIBA)
= LISA DIANA TAMBUNAN  (indonesia) * PIERRE CHUDNG {UsA)
& CHRISTIANUS WAHYUDL  (Indlonesia) = DENISE CUMMINGS (USA}

» FINE ARTS OF WELLNESS LLC (Usa) 6A2-2
= PAMELA EMMA PHAN (USA) m i
TINFS = KHEEL HEALTH
= ADALIZ MARTINEZ (USA) ENTERPRISES [NC.
« CHEUNG HOK MU (Hongkong)
= OV TAUFIG HIDAYAT (Indonesial
AMAZING TEAM
1. s [V ALVIN JONER AMAZING  (Indonesis)
GA2 THAM
» SHARON HEALTH (Canada) = AMAZING KANGEN SDN BHD) - (Maleysia)
COUNSELING LTD o [DEAL PERSONAL TRAINING INC (LSA)
= CHRISTINA MAN-LAI LI (Canada)
= MENG QING HUI (Hang Kang)
= YU TAK SHUN Hongkondl  GA2—3
o TSUT KWAI CHIU! (Flang Kong)
= GORGEOUS BEAUTY (HongKonig)  ~ m Ei‘;’:\h‘_r’:gﬁm A
Rat G o] d A ¥
= IETHRO PARAPAT SE finconesisl v ADITYA KANGEN kil
= (HAN MENG YEE {Malaysia) AMAZING TEAM
o NG GEK HONG SHIRLEY — (Singapors) o WADE T LIGHTHEART (Canacia)
o RACE TO FREEDOM NG (usA)
e LIFESTYLE MARKETING (USA)
GROUP LLC :
» T GLOBAL MARKETING LLC (Us&) 6A2-4
+ FATIMA S, DE LUMEN (UsA) & CVANDHYKA AMAZING  (ndanesia)
« MATTHEW D CLEMMER  (USA) TEAM
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